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facilities in order to compete with each other, and the remaining
radio owners subsist on a small advertising community for which
measurable audience reach is not a prerequisite.

42. In this rulemaking proceeding, if the Commission should
abolish the one-to-the-market rule or retain the five factors
waiver provision, which accomplishes the same result, this will
only add fuel to the rush for more and more stations by a
relatively small number of "super group owners." The
Telecommunications Act of 1996 has made full provision for that
category of broadcast owners and the contributions they can make
to competition and diversity.

43. Rather, in this rulemaking proceeding, the Commission
has the opportunity to foster a different kind of competition and
diversity by waiving the one-to-the-market rule for local owners
and for small businesses who have no ability to compete in the
high stakes game under the Telecommunications Act of 1996,
including small businesses having minority and female owners.

44. Dating back virtually to the days of its founding, the
Commission has recognized that local owners bring a special
knowledge and point of view to needs, issue and tastes of the
communities served by a broadcast station. While bigness can
achieve operating economies and produce more expensive programs,
bigness cannot supply the special attributes of the local owner,
for whom some room should be made in the new age of federal
communications multiple ownership law. None of the broadcast

owners set forth in the lists of the top 25 television owners or
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the top 25 radio owners {Exhibits B and C), or other rapidly
growing groups set forth in Exhibits D through G, is a local
owner in many hundreds of the communities served by their growing
stables of stations. As those stables grow, there will be
further attrition in local station ownership.

45. The federal government has long recognized the
importance of small business in our nation, accounting for a
major percentage of its employment, economy and tax base. For
decades, this Commission has worked in various ways in an effort
to stimulate ownership of broadcasting facilities by minorities
and women. In the new age of federal communications multiple
ownership law, there must be some room for the small business
licensee and for the minority owner and the female owner. None
of the broadcast owners set forth in the lists of top 25
television owners or the top 25 radio owners (Exhibits B and C),
or other rapidly growing groups set forth in Exhibits D through
G, is a small business. None of those companies is owned by
minorities. None is owned by women.

46. The gulf between the broadcast establishment and local
owners, small business, minorities and women, already a wide one
before the advent of the Telecommunications Act of 1996, is now
growing exponentially as shown in Exhibits A-G. The Commission
should not add to that process in ways which the Congress did not
enact. The Commission should employ its rulemaking powers, left
in tact by the Telecommunications Act of 1996, to augment

competition and diversity in other ways that are available and in
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the public interest which the Commission has long ago recognized.

47. Spectrum Detroit urges the Commission to retain the
one-to-the-market rule, to jettison the five factor waiver
provision of the rule, and to substitute a waiver provision
available to stations that are owned and controlled by local
residents of the communities served, by small businesses
including small businesses that are owned and controlled by

minorities and/or women.

E.
Unlawful premature rule decision before receipt
and consideration of all comments and replies

48. In September 1996, the Commission granted a waiver of
the one-to-the-market rule under the five factors waiver
provision, conditioned on the outcome of this rulemaking
proceeding, to allow the owner of three radio stations in the
Tampa-St. Petersburg, Florida, market to acquire a television
station there along with two additional radio stations. In the
same ruling, the Commission granted a similar conditional waiver
to allow the owner of four radio stations in the Cincinnati

market to acquire a television station and two additonal radio

stations. Shareholders of Citicasters, Inc., FCC 96-390,
released September 17, 1996.
49. In November 1996, the Commission granted a waiver of

the one-to-the-market rule under the five factors waiver
provision, conditioned on the outcome of this rulemaking
proceeding, to allow the owner of one television station and the

LMA operator of a second television station in the Providence,
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Rhode Island market, to acquire an FM station in that market.

Rep. WWGB G.P., FCC 96-463, released November 27, 1996. At the

same time, the Commission granted another waiver to allow the
same party, the Clear Channel group broadcaster, which owns one
television station, is the LMA operator of a second television
station, and owns four radio stations in the Memphis, Tennessee,
market, to acquire three additional radio stations in that

market. S.E. Licensee G.P., FCC 96-464, released November 27,

199¢.

50. In December 1996 the Commission granted such a
conditional waiver to allow CBS-Westinghouse-Infinity to merge in
which eight television stations are now co-owned with 53 radio
stations in the top nine markets, described earlier.

51. There may have been other such conditional waivers of
which we are unaware. We are confident in saying that during the
pendency of this rulemaking proceeding, no party has been turned
down in a request for waiver of the one-to-the-market rule.

52. It is one thing for the Commission to grant temporary
and limited waivers to permit a party to divest properties under
an established rule, as is often the practice. It is a totally
different thing for the Commission to regularly grant conditional
waivers depending on the outcome of a future rulemaking decision,
concerning which all comments and reply comments have not been
filed. This is particularly troublesome when the anticipated
rule change is a far-reaching one involving a signficant

restructuring of ownership patterns and divestitures of numerous
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properties would have to be made if the rule change did not turn
out as the parties and, indeed, the Commission itself obviously
anticipate.

53. The Administrative Procedure Act contains the following
provision:

After notice required by this section, the agency shall give

interested persons an opportunity to participate in the rule

making through submission of written data, views, or
arguments with or without opportunity for oral presentation.

After consideration of the relevant matter presented, the

agency shall incorporate in the rules adopted a concise

general statement of their basis and purpose.
5 U.S8.C. §553(c).

54. Given the consistent grant of conditional waivers
including the magsive CBS-Westinghouse-Infinity conditional
waiver and the absence of enforcement of the existing rule while
the rulemaking proceeding regarding abolition or change of the
rule is pending, such action taking place prior to the receipt
and consideration of all comments and reply comments, it is a
fair charge that the Commission has prematurely made its rule

decision contrary to law.

Respectfully s

\Lee®e A. Bechtel
Ann C. Farhat

Bechtel & Cole, Chartered
Suite 250, 1901 L Street, N.W.
Washington, D.C. 20036
Telephone 202/833-4190
Telecopier 202/833-3084

February 7, 1997 Counsel for Spectrum Detroit, Inc.
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By Donna Petrozzello and
Elizabeth A. Rathbun

combined Westinghouse/CBS
and Infinity Broadcasting would

so dominate the top radio markets
that other major groups would be forced
to merge in order to compete, say station
owners, brokers and analysts.

The size of the merger—3$4.9 bil-
lion—also rivets attention to radio as a
prime investment and advertising
medium, and lends the business new
credibility, they say.

The deal would create the largest
radio group ever, with estimated pro
forma 1996 station revenue of $1.05
billion, according to James Duncan Jr.
of Duncan’s Radio Market Guide. The
revenue dwarfs that of the next largest
groups: Jacor with $319 million and
Clear Channel with $318 million (see
chart).

The new Westinghouse/CBS Radio
Group would have 83 radio stations in
15 markets and dominate the nation’s
top 10 radio markets with multiple sta-
tions in each (see map). Its share of
radio revenue would be 44% in
Philadelphia, 39% in Boston, 36% in
New York and 26% in Los Angeles,
Westinghouse says.

In confirming plans last week to sep-
arate the broadcast and industrial divi-
sions of Westinghouse, company chair-
man Michael Jordan said that radio is
an obvious place to start building mus-

——auraaT el 0N O WEANIC

Ba) e ek
Mega-deal rocks radio

Westinghouse/CBS’s $5 billion buy of Infinity creates industry juggernaut; heralds
further consolidation in top markets

cle in the broadcast
area. The separa-
tion, designed to
increase sharehold-
er value, could
begin in the fourth
quarter of this year.

Since Westing-
house’s merger with
CBS last year, Jor-
dan says, he has
“assigned radio as
the number-one
developmental pri-
ority.... I wanted to
develop aggressive-
ly in the rapidly con-
solidating industry
of radio.”

In addition to the radio holdings, the
proposed Westinghouse broadcast
spin-off also would own 14 TV stations
and the CBS-TV network.

Mel Karmazin, president of Infinity
and the architect of its undisputed suc-
cess, will take over the combined radio
operation, reporting directly to Jordan.
Karmazin said Dan Mason, president of
the Westinghouse/CBS Radio Division
will have “a very significant leadership
role” in the new order.

With the management talent, West-
inghouse/CBS also picks up Infinity’s
popular on-air talent, including the
ever-controversial Howard Stern and
Don Imus. It also eventually may have
access to the Westwood One stable of

TERMS OF THE DEAL ,

Westinghouse Electric (NYSE:WX) will pay approximately $4.9 billion
for Infinity Broadcasting (NYSE:INF) in a stock swap. Under the agree-
ment, Westinghouse will exchange $3.9 billion of its stock for all of
Infinity’s outstanding shares and assume $1 billion in debt. Infinity
shareholders will receive 1.71 shares of Westinghouse for each of their
shares. Based on the price of Westinghouse's stock at Wednesday's
close (19 1/8), the deal values Infinity's stock at around 32 3/4 per
share. Infinity closed last Friday at 30 3/8, up 1 1/2 from Thursday
morning, when the deal was announced.

The deal is subject to approval by the FCC and by either the Justice
Department or the Federal Trade Commission. Given those approvals,
the parties expect to close the deal before year's end.

—HN)

Westinghouse’s Jordan (I} and Infinity’s Karmazin create an
83-station radio giant in 15 markefs.

Patrick Pagnano—CBS

radio networks and personalities.

To win FCC approval of the deal,
Westinghouse will need several
waivers of federal ownership rules that
limit broadcasters to no more than
eight stations in a major market and no
more than five of a kind (AM or FM).

In Chicago, Westinghouse/Infinity
would have 10 radio stations, including
six FMs and four AMs. In Dallas/Fort
Worth, it would have 11 stations (eight
FMs and three AMs). In San Francisco
and Washington/Baltimore (five FMs
and three AMs each) the company
would own the maximum ailowed.

The “excess” radio stations in
Chicago and Dallas will be swapped to
another company to conform to the
caps, Karmazin says. Even so, West-
inghouse will ask for temporary
waivers so that it has time to make the
necessary deals.

The company also will need waivers
of the radio/TV combination rules in
eight or nine markets where CBS owns
TV stations and Infinity owns radios.
All of the markets, however, are among
the nation’s top 25, where the FCC has
a liberal policy of granting “one-to-a-
market” waivers.

The Justice Department is sure to
scrutinize the merger on antitrust

grounds. Concerned about the consoli-
dation of the radio business, it is
already investigating a comparatively;{
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smaller deal, Jacor Communications
Inc.’s planned mergers with Citicast-
ers Inc. and Noble Broadcast Group .
Inc. in Cincinnati and Denver.

Karmazin and Jordan plan to visit
FCC commissioners this week to
clear the way for the necessary
waivers and approval.

“As long as they serve the overall
public interest, this might be a pretty
good marriage,” FCC Commissioner

James Quello says.

Sea change
The merger of Westinghouse and
Infinity is a sea change that will entice
advertisers to radio, says SFX Broad-
casting Inc. Executive Chairman
Robert F.X. Sillerman. “This is, in
many ways, a fundamental changing
of the guard and a watershed event,”
he says. “This is the one transaction
that will begin to increase radio’s
share of advertising dollars overall....
Buyers generally set [ad] rates, but
with the increased distribution,
strength and integrity of stations repre-
sented by companies as strong as West-
inghouse, CBS and Infinity, advertisers
won'’t discount the value of radio.”
The merger also ups radio’s
“panache,” Sillerman says. “This
absolutely confirms the stature of the
industry and success of radio as an

Revenue leaders

“tatian revene

Coingany {in nitlians)

Soures

advertising medium.”

“I don’t think any operator will lose
market share because of this deal,”
says Evergreen Chairman Scott Gins-
burg. “I’ve competed against both
Westinghouse/CBS and Infinity, and J
don’t think this merger means that
advertisers are going to lie down and
give them their money.”

“All this is going to do is force
another big [merger],” says broker
Michael Bergner of Bergner & Co.
Companies traditionally viewed as
major radio players, such as CapCi-
ties/ABC, will have to decide
whether they’re “in or out...in order
to justify their existence in the busi-
ness” and to compete with the new
mega-group.

Model for future mergers

Many operators and brokers expect
the merger to jump-start consolida-
tion in the top the 10 markets, where
station sales have been quieter than in
other markets. The pressure to merge
will trickle down to smaller—but still
substantial-—companies such as Ever-
green and Jacor, Bergner says.

“Now other large radio groups will
have to create superduopolies in large
and midsize markets. Westing-
house/CBS and Infinity will be the
model,” says broker Glenn Serafin.

“Consolidation will be stepped up in
the major markets,” says senior media
analyst Tim Wallace of Lehman Bros.
“This is just the beginning.”

“It’ll make {the radio market] even
more frenzied,” agrees analyst Andrew
Marcus of Alex. Brown & Sons. Radio
station sales already are up an astonish-
ing 267.8%, from $1.2 billion in 1995

IT’S A WESTINGHOUSE/CBS/INFINITY NATION

83 radio stations / 14 TVs

market size / market / combined share of market’s radio revenue

36. Salt Lake City
KUTV (TV)
18. Denver
KONC-TV

5. $an Francisco / 19%
KPIX-AM-FM
KRQR-FM

KCBS (AM)
KOME-FM

KYCY (Fm)
KFAC-AM-FM
KPIX-TV

2. Los Angeles [ 26%
KCBS-FM
KTWV (FM)

9. Detroit / 30% 6. Bostan /39%
3, Chicago / 32% WYST (FM) .

WBBM-AM-:;I:'WUSN-FM WLLZ (FM) 4. Philadelghia / 44% WODS-FM
14. Minneapalis / 28.4% WXRT-FM  WIMK-FM WWJ (AM) WMMR (FM) WBZ (AM)
WLTE-FM WMAQ (AM) WJJD (AM)  WOMC-FM WOGL-FM WILX-FM
WCGO (AM) WSCR (AM) WCKG (FM}  WYCD (FM) KYW (AM) WBCN-FM
wceo-Tv WBBM-TV_ WYSY (FM)  WXYT (AM) WGMP (AM} WBOS (FM)
WGPR-TV WYSP-FM WOAZ-FM
71. Green Bay WIP (AM) WBZ-TV

WRFV-TV /18, Pittsburgh  yyw.Tv

: 23.3%

. KDKA (AM)
_ KDKA-TY

1. New York / 36%
WCBS-AM-FM
WNEW (FM)
WINS (AM)

7. Washingtony WXRK-FM
Baltimore / 21% WFAN (AM)
WARW-FM  WIRC (AM)
WJFK-FM
L WPGC (AM)
1. Atlanta/ 19% WLIF-FM
WVEE (FM)  WJFK (AM)
i, WIGC-FM  WCAO (AM)

KLUV-FM  KRBV-FM 1. Houston / 20% WEIX-TV CBS Radio Station

KFWB (AM)
KNX (AM) 8. Dallas/Fart Worth / 38% AOK (AM)  WXYV (FM)

KRTH-FM ':('}x((m)) S:nﬁn(&m 20. St. Louis / 27.6% ; wiz-v

KROQ-FM KLOU-FM

KCBS-TV KRLD (AM)  KOAI (FM) KMOX (AM) 16. Miami | @ yo(ayision Station Location

KVIL-FM  KHVN (AM) KIKK-AM-FM 15. Tampa/ S f S )
KEWS (FM) KILT-AM-FM St. Petershurg / 18.1% infinity Radio Station
KXYZ (AM) WaYK-AM-FM

Source: Westinghouse; BROADCASTING & CABLE
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to $4.5 billion so far this year.

Consolidation has been the way of
the radio business since just before
deregulation became law earlier this
year. “That’s been going on anyhow,”
an Evergreen executive says. “I don’t
think {a merged Westinghouse/Infinity]
dramatically changes the landscape.”

Before the news of the Westing-
house/Infinity merger broke last week,
for example, Jacor was said to be talk-
ing with Gannett Co. Inc. about swap-
ping its TV stations for Gannett’s 11
radio stations (see story, page 38). Gan-
nett declined to comment on the discus-
sions or on the Westinghouse/Infinity
deal. Jacor officials did not return tele-
phone calls seeking comment.

Evergreen itself has been the subject
of merger rumors, with Westinghouse
and with Heftel Broadcasting Corp.
“We’re talking to a lot of people,” the
Evergreen executive says.

Karmazin’s approach was fast

Confirming the import of deregulation,
Karmazin—known as a radio-station
buyer, not seller—says he approached
Westinghouse/CBS immediately after
the Telecommunications Act was
signed into law with an offer to buy its
radio stations. He was turned down.

But Karmazin says he realized “there
was no question [that] the transaction
that made sense was a combination of
Infinity, Westinghouse and CBS. This
deal gives radio the kind of credibility it
needs to grow dramatically.”

After it was clear that the two groups
would merge, it took nine days to iron
out the details, Karmazin says.

The price that Westinghouse is pay-
ing for Infinity seems fair, says media
analyst Rita Zanella of Gruntal & Co.
“They’re definitely not overpaying,”
she says. By contrast, Westinghouse
paid $5.4 billion for CBS last August.

There may be a bit of a premium for
Infinity built into the merger price
because of Infinity’s reputation as “the
best radio operating group out there
today,” Zanella says. Infinity concen-
trates on raising its stock price, and its
stations have an operating margin of
50%, she says.

The announcement gave an after-
burner boost io already hot radio stocks
(see story, page 42). Evergreen shares
jumped $2.50 last Thursday, to $44.25.
Chancellor Corp. rose $1.50, to $27.75
per share; American Radio Systems
Corp. gained $1.25 to close at $35.75,
and Jacor picked up $1, closing at
$27.50. =

—Top of the Weelé

Infinity President Mel Karmazin:

S$200 million man

mazin said last Thursday at a

news conference announcing the
merger of his Infinity Broadcasting
Corp. with Westinghouse Electric
Corp./CBS Radio Division. “I could
not have envisioned a better time or a
better price.”

There may never have been a better
time for Karmazin himself. He walks
away from the $4.9 billion merger as
chairman of the new Westinghouse/
CBS Radio Group, and with a seat on
the Westinghouse board. He personally
will assume 2% of Westinghouse stock
valued at more than $200 million.

“I can’t imagine anything that is
more fun, easier and more profitable”
than the radio business, Karmazin told
BROADCASTING & CABLE in 1991.

A born-and-bred New Yorker, Kar-
mazin, 52, got his start as an account
supervisor at an ad agency before going
to work as account executive/local sales
manager for wcBs(aM) New York. In
1970 he became local sales manager at
WNEW(AM) there, leaving in 1981 as gen-

The best is yet to come,” Mel Kar-

eral manager of WNEwW-AM-FM. He has
been president of Infinity since 1987.

Well known in the industry for his
emphasis on the bottom line, Kar-
mazin may be best remembered by the
public as the man who paid $1.72 mil-
lion to keep Howard Stern talking.
That’s how much Infinity paid the
FCC last September to settle com-
plaints about Stern’s allegedly broad-
casting indecent material.

Karmazin himself is paid a base
salary of $925,000 per year, according
to Infinity documents dated May 14
and filed with the Securities and
Exchange Commission. He received a
$2.325 million bonus in 1995. “In
recognition of Mr. Karmazin’s extraor-
dinary recent performance,” he was
granted nearly half a million shares of
Class B stock and a $1 million bonus,
the documents say.

The first phase of Karmazin’s con-
tract with Westinghouse extends four
years and he is committed to holding
stock in the company for two years, he
says. —DP,EAR
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Westinghouse/CBS tops in TV

Newly merged giant reaches the most homes with its 14 stations; Tribune ranks second

By Jessica Sandin and
Harry A. Jessell

es, Tribune is number one.

By sheer number of stations, Sinclair
is the largest group, with 29, including
seven LMAs. Paxson is second, with
27, including 11 LMAs or TBAs.

Many of the changes in the 1996
rankings can be traced to Washington,
where the FCC and Congress loosened

ownership restrictions.

ing, spurred by government
deregulation, has shuffled |
BROADCASTING & CABLE’s exclusive
annual ranking of the top 25 TV groups.

A year of mergers and station trad-

Westinghouse/CBS, the
product of a merger between
1995°s fifth- and ninth-
ranked groups, popped to the
top of the 1996 chart, replac-
ing Capital Cities/ABC as the
number-one station group.

And by virtue of its $1.13 billion
purchase of Renaissance Broadcast-
ing last week, Tribune Co. moved up
from fourth to second place.

NBC managed to hold on to the
third slot by purchasing two stations
from 11th-ranked New World, while
Capital Cities/ABC, now merged into
the Disney entertainment conglomer-
ate, settled for fourth. Fox dropped
from second to fifth.

The groups are ranked on the
percentage their stations collective-
ly reach of the nation’s 95.3 million
TV homes. Consistent with the
FCC ownership rules, UHF stations
are credited only for half the homes
in their markets. Also in line with

By this measure, top-ranked
Westinghouse/CBS boasted 31%
coverage, nearly six points ahead of
number-two Tribune. Number-25
Allbritton’s coverage stops just
short of 4%.

Other ranking methods produce
different results. If UHF stations are
credited with full coverage and
LLMA and TBA stations are counted,
Paxson Communications is the top
group, with 39.2% coverage. Tri-
bune is second, at 35.34%, followed
by Westinghouse/CBS, 31.9%; Sil-
ver King, 31.1%, and Fox, 27.6%.

Paxson’s and Silver King’s lofty
rankings may be overstated. They
rely on crediting their fringe market
UHEF stations with full coverage of
their markets. For practical purpos-

THE NEW ORDER

1996 . of 1995 rank/%
S homes  of US homes

SRS Westinghoyse RN

"rhune (Renaissance; 25

Through the 1996 Telecom-
munications Act, Congress
eliminated the numerical cap
of 12 on station ownership and
raised the coverage cap from
25% to 35%. That action (or the

anticipation of it) permitted West-
inghouse to absorb CBS, Tribune to
buy Renaissance and Sinclair to

acquire River City.

barred the common ownership
of one of the Big Three broad-
cast networks and major studios

S The FCC’s repeal of rules that

cleared the way for Disney’s purchase

of Capital Cities/ABC.
Consolidation has not nearly
affected TV to the extent that it has
radio (see the Top 25 Radio
Groups, BROADCASTING & CABLE,
July 1). That may be due in large
part to Congress’s decision to keep
in place the FCC duopoly rule,
which limits each TV broadcaster

the rules, stations controlled o B 2305 to just one station per market.  ®
through local marketing agree- - HhiseeyABC h

ments and time brokerage agree-

ments are not counted. How to read the Top 25

In the facing list that runs through
page 20, each station is followed
by affiliation and channel, market
(DMA) rank and the percentage of
U.S. households in that market,
according to Nielsen's January
1996 estimates. The right-hand
column shows the coverage upon
which the rankings are based.
Consistent with FCC rules, UHF
stations are credited for only half
the market homes, and stations
controlied through local marketing
or similar agreements are not
counted. Groups controlling more
than one station in a market are
credited only once for that mar-
ket's homes. Numbers in italics do
not count toward the group’s total.

12
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1 Westinghouse/CBS

51 W. 52nd St., New York 10019; (212) 975-4321
Michael Jordan, chairman, Westinghouse; Jonathan Klein, president, CBS

Television stations
{NYSE:WX)
30.95%/14 stations
woss-v New York (GBS, ch. 2) ---------~---- 1/6.987 ------ - 6.987
xcas-Tv Los Angeles (CBS, ¢h. 2) -------~---- 2/5132 - ----- - 5.132
wasM-Tv Chicago (CBS, ¢h.2) ---------~---~ 3/3.216 - -- -~~~ 3.216
kyw-Tv Philadelphia (CBS, ¢h. 3} ------------~ 4/2.761 - -- - -~ - 2.761
xPix-Tv San Francisco (CBS, c¢h.5) ------~----- 62355 -----~- 2.355
wez-1v Boston (CBS, ch.4) -------~------- 6/2.214 - ----~- 2.214
wwJ-Tv Detroit (CBS, ch.62) --------------~ 9/1.813 ------- .907
woeo-Tv Minneapolis (CBS, ¢h. 4) ---~------- 141473 ------- 1.473
wroR-TV Miami (CBS, ch. 4) --------------- 16/1.399 ~~-- - -~ 1.399
kene-v Denver (CBS, ch. 4) -------~----n-- 18/1.210 -~ ----- 1.210
KDKA-TV Pittsburgh (CBS, ch. 2) - - ----------- 19/1.200 -~----- 1.200
wJz-Tv Baltimore (CBS, ¢h. 13) ------------- 231.023 - ------ 1.023
xuTv Sait Lake City (CBS, ch.2) ------------- 36/685 ------- 685
wrrv-1v Green Bay, Wis. (CBS, ch.5) --------- 71/.388 ------- .388
Tofal ---ve-omomcm e 31.856 ~----- 30.95

Other media holdings

CBS Radio Network, CBS Television Network, 82 radio stations, Eyemark,
Maxam Entertainment, Group W Productions, Group W Satellite Communi-
cations, Westinghouse Broadcasting International

2 Tribune (incl. Renaissance®)

435 N. Michigan Ave., Suite 1900, Chicago 60611, {312) 222-3333
Dennis FitzSimons, executive vice president, Tribune Broadcasting
(NYSE:TRB); (NYSE:RRR)

24.963%/16 stations
wpix New York (WB, ch. 1) - --------------- 1/6.987 - - - - - - - 6.987
«TLA Los Angeles (WB, ch.§) ---------~----- 2/5.132 - -~ -~ -~ 5.132
weN-Tv Chicago (WB,ch. 9) - --------------- 3/3.216 ------- 3.216
wPHL-Tv Philadelphia (WB, ¢h. 17} - --------- -~ 4/2.761 ----~-- 1.381
wwvi-tv Boston (WB, ch. 56) --------------- 6/2.214 - - - -~ -~ 1.107
koaF Dallas (WB, ch. 33) ------------~---~- 81901 ------- 951
woNx Atlanta (WB, ch. 46) -------~-------- 10/1.652 ------- .826

Michael Eisrer and Tom RMurchy

Isney @S0

nd market;ng ‘

ities. Clearing the way for = deal was the

of FCC rules barring common cwnership of major @ ¢

—Jop of the Weel«

kv Houston (WB, ch.39) --------------- 111643 ------- 822
woz. Miami (WB, ¢h.39) -~--------------- 16/1399 ~------ .700
xwoN-Tv Denver (WB, ch. 2) ---~----------~ 18/1.210------- 1.210
xTxL Sacramento, Calif. (Fox, ch. 40) --------- 211.149 ------- 575
wxin Indianapolis (Fox, ch. 59) -------------~ 25/966 ------- 483
wric-tv Hartford, Conn. (Fox, ch. 61) - --------- 26/951 ------- AT76
K1Y San Diego (WB, ¢h. 69) --------------- 27/949 ------- 475
weno New Orleans (ABC, ¢h. 26) ----------- -41/640 ------- .320
wemMT Harrisburg, Pa. (Fox, ch.43) ----------~ 44/604 ------- 302
Management agreement with option to buy

wepc Washington (WB, ch. 50} -~ ------------ 7/1.966

Total ---------c-ccmcamn e e 35.34------ 24.963
*acquistion pending FCC and shareholders approval (see also page 4)

Other media holdings

CLTV News, Tribune Entertainment Co., 5 radio stations, Tribune Radio Net-

works, Farm Journal nc., 4 newspapers (including the Chicago Tribune), Tri-

bune Media Services, 14 niche publications, Chicago Online, Orlando Sen-

tinet Online, 33% of Qwest Broadcasting (owns TV stations in Atlanta and

New Orleans), 31% of TV Food Network, 11.125% of The WB TV Network,

5% of America Online, 8.1% of Excite, 15.1 % of Softkey, 4.4% of StarSight,
16% of Peapod (interactive online shopping), 54% of PNi

3 NBC
30 Rockefeller Plaza, New York 10112; (212) 664-4444

Robert Wright, president

24.648%/11 stations
wac-Tv New York (NBC, ch. 4) ---~-------~-- 1/6.987 - ----- -6.987
Kknec-Tv Los Angeles (NBC, ch.4) ------------ 2/6.132 - - - - - - - 5.132
wmag-Tv Chicago (NBC,ch.5) -------------- 3/3.216 -~ - - - - - 3.216
wcau-Tv Phifadefphia (NBC, ch. 10) ----------- 42761 -~ ----- 2.761
wre-Tv Washington (NBC, ch. 4) ------------- 7/1.966 - -~ -~ - - 1.966
wrvs Miami (NBC, ch.4) -----------~----- 16/1.399 ------- 1.399
knso-Tv San Diego (NBC, ¢h. 39) ------------ 27949 ------- 475
wnen-Tv Raleigh-Durham, N.C. (NBC, ch. 17} ----30/.826 ------- .826
wemn Columbus, Ohio (NBC, ch. 4} ----~------ 34/.757 ------- 757
WJAR Providence, R.I. (NBC, ch. 10) ---~----- -46/581 ------- 581
wvTM-Tv Birmingham, Afa. (NBC, ch. 13) - ------ 51/548 ------- 548
LMA wwuo Columbus, Chio (WB, ¢h. 53) ------ 34/.757
Total -----vcmcmmmmiemme e 25122 ---- - - 24.648
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Other media holdings

NBG Television Network, CNBC, MSNBC (joint venture with Microsoft), A&E
and The History Channel (joint venture with Hearst and Disney/ABC), Ameri-
can Movie Classics (joint venture with TC! and Cablevision), interest in
Court TV, Bravo and Independent Film Channel (joint ventures with TCI and
Cablevision), NewSport and Prime Sports Channel Networks (joint venture
with Liberty Media and Rainbow Holdings), NBC SuperChanne! Europe, NBC
Asia, CNBC Asia, CNBC Europe

4 Disney/ABG

77 W. 66th St., New York 10023-6298; (212) 456-7777
Michael Eisner, Disney chairman; Robert Iger, ABC president

{NYSE:DIS)
24.065%/10 stations
wasc-Tv New York (ABC, ¢h. 7) -------------- 1/6.987 - ---- - 6.987
KxaBc-Tv Los Angeles (ABC,ch.7) -----------~ 2/5.132 - -- - - -~ 5.132
wis-Tv Chicago (ABC, ch.7) --------------~ 3/3.216 ------- 3.216
wpvi-Tv Philadelphia (ABC, ch.6) ------------ 42761 ------- 2.761
kGo-Tv San Francisco (ABC, ch.7) - ~--------~-- 5/2.355 -~ - - - - - 2.355
kTrk-Tv Houston (ABC, ¢h. 13) ------------- 111643 ------~ 1.643
wrvo Durham-Raleigh, N.C. (ABC, ¢h. 11) ------ 30/.826 ------- 826
KrsN-Tv Fresno, Calif. (ABC, ch. 30) ----------- 56/503 ------- 252
wJRT-Tv Flint, Mich. (ABC, ch. 12) - ----------- 60/470 ------- 470
wrvs Toledo, Ohio (ABC, ¢h. 13) ------------~ 65/423 ------- 423
Total ---------memme e 24.316 - - - - - - 24.065

Other media holdings

ABC Radio Networks, ABC Television Network, Walt Disney Pictures, Touch-
stone Pictures, Hollywood Pictures, Caravan Pictures, Miramax Films, Walt
Disney Television, Buena Vista Television, Touchstone Television, The Dis-
ney Channel, 21 Radio stations, 14% of Young Broadcasting (see below),
80% of ESPN/ESPN2 (which owns Creative Sports marketing, 80% of
SportsTicker, 33% of Eurosport and 20% of Japan Sports Network), 37.5%
of A&E and The History Channel (joint venture with Hearst and NBC),
Hearst-ABC Video services (joint venture with Hearst), 50% of Lifetime TV
(joint venture with Hearst and Viacom), Disney Interactive, Disney Televen-
tures, Rainbow Holdings (joint venture with TC} and Cablevision), 7 daily
newspapers (including Kansas City Star and Fort Worth Star-Telegram),
Diversified Publishing Group (more than 100 periodicals) weekly newspa-
pers in {1, Mich., Ore., Pa., Fairchild Publications (14 periodicals), Institu-
tional Investor (4 publications), International Medical News Group (6 publi-
cations), Chilton Enterprises, interests in German Tele-Munchen (50%) and
RTL-2 (23%), French Hamster Productions and TV Sports of France,
Tesauro of Spain, Scandinavian Broadcasting System (23%)

5 FOX

1999 S. Bundy Dr., Los Angeles 90025; (310) 369-2300
Chase Carey, chairman, Fox Television; Mitch Stern, president,
Fox Television stations

22.05%/12 stations
wnvw New York (Fox, ¢h. 5) - --------------- 1/6.987 - ------ 6.987
kv Los Angeles (Fox, ¢h. 11} -------------- 2/5132 - -- - - - - 5.132
wrLo-Tv Chicago (Fox, ¢h. 32) -------------~ 3/3.216 ------- 1.608
wrrx Philadelphia (Fox, ch. 29) ------------- 42764 ------- 1.381
wrxt Boston (Fox, ch. 28) ---------------- 62214 ------- 1.107
wrTe-Tv Washington (Fox, ¢h. 5) - ---------- -+ 7/1.966 - ------ 1.966
kriv Houston (Fox, ch. 26) - --------------- 111643 ------- .822
kovRr Denver (Fox,ch.31) ---------------- 181210 ------- .605
kstu Salt Lake City (Fox, ch. 13) ------------~ 36/685 ------- .685
wisa-Tv Memphis (Fox, ch. 13) ------------- 42/.632 ------- 632
waHp Greensboro, N.C. (Fox,ch.8) ----------~ 47/577 ------- 577
weRc Birmingham, Ala. (Fox,ch. 6) - ---------- 51/548 ------- 548
Total --=cv-v-mom e 27571 ------ 22.05

Other media holdings

Parent company News Corp. (NYSE:NEWVF) owns Fox Broadcasting Com-
pany, Fox Filmed Entertainment (20th Gentury Fox, Fox 2000, Fox Search-
light, Fox Family Films, Fox Animation Studios, Twentieth Century Fox Tele-
vision, Twentieth Television), fX Networks (Fox, £XM: Movies from Fox),
40% of BSkyB, UK, Canal Fox and News Corp./Globo joint venture, Latin

Jop of the Weele

America, 49.9% of VOX, Germany, Fox Studios, 15% of Seven Network and
50% of Foxtel, Australia, Star TV and 49.9% of Zee TV, Asia, New York
Post, 5 newspapers in the UK, including The Times, the Sunday Times and
The Sun, 127 newspapers in Australia and the Pacific Basin, including The
Australian, magazines and inserts in North America, Europe, Australia and
the Pacific Basin, inciuding TV Guide, HarperCollins U.S./UK/Australia,
numerous printing plants, 71% of Sky Radio UK, 50% of Delphi Internet
services, News Datacom and other media technology providers, interests in
New World and Blackstar Communications

6 Silver King

12425 28th St. N., Suite 300, St. Petersburg, Fla. 33716-1826; (813) 573-0339
Barry Diller, chairman

(Nasdag:SKTV)
20.002%/16 stations

whSE-Tv Newark, N.J. (HSN, ¢ch. 68) - ---------- 1/6.987 ------- 3.494
whsi-Tv New York (HSN, ch. 67) ------------- 1/6.987 --~---- 3.494
KHsc-Tv Los Angeles (HSN, ch. 42) ~---------- 2/5132 ------- 2.566

wens-Tv Chicago (HSN, ch. 60) ---~---------- 3/3216------- 1.608
whsp-1v Philadelphia (HSN, ch. 65) --------- -~ 4/2.761 ------- 1.381
whsH-Tv Boston (HSN, ch. 66) ------------- 6R24------- 1.107
KkHsx-Tv Irving, Tex./Dallas (HSN, ch. 49) ------- 81901 ------- 951
kHsH-1v Houston (HSN, ¢h. 67) ---~--------- 11/1.643 ------- 822
wans-Tv Cleveland (HSN, ch. 61) - - ~--------- 13/1.615 ------- .758
weHs-Tv Tampa, Fla. (HSN, ch. 50) ~--------- 15/1.456 ------- 728
wyHs-Tv Miami (HSN, ch.69) -------------- 16/1.399 ------- .700
wHsw-Tv Battimore (HSN, ch. 24) ----------- 2311023 ------- 512
wvue New Orleans (Fox, ch.8) ~--~-------~-- 41/640 ------- .640
WALA-TV Maobile, Ala. (Fox, ch. 10} ----------- 61/455 ------- 455
kHON-Tv Honolulu (Fox,ch.2) ---~---------- 70/.398 ------- .398
WLUK-TV Green Bay, Wis. (Fox, ch. 11) --------~ 71/388 ------- .388
Total ------cmmmmemr e m e e 31.128 - - - -20.002%

Other media holdings

Home Shopping Network, Telemation inc. (production), 25 LPTVS, non-vot-
ing 30.3-49% equity interest in TV stations wesx Ann Arbor, Mich./Detroit;
wesF Melbourne, Fla.; kese-Tv Salem/Portiand, Ore.; kevn-Tv Rapid City-kivv-
v Lead-Rapid City, S.D.; wavs Hammond, Ind./Chicago; wimw Arfington,

Va /Washington; kTvs Boulder, Colo./Denver; wusL East St. Louis, Hli., and
kpsT-Tv Vallgjo, Calif./San Francisco

14
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7 Paxson Communications

601 Clearwater Pk., West Palm Beach, Fla. 33401; (407) 659-4122
Lowell W. “Bud” Paxson, chairman/owner

17.974%/16 stations
wrai-Tv New York (Infomall, ch.43) ----------- 1/6.987 - - - - - - - 3.494
xkzxi Los Angeles (Inf.,, ¢h.30) --~----------" 2/5132 - ----- 2.566
wret-v Philadelphia (Tel., ¢ch. 61) ~---------~ 42761 ------ 1.381
kuxv-Tv San Francisco (Inf., ch. 65) - - - -« ------ 5/2.356 - --~--- 1.178

waoT Boston (Inf., ch. 60)

wywN Martinsb’g, W.Va./Washington {Inf., ch. 60) -7/1.966 ------- .983
wnik-Tv Atfanta (Inf., ch. 14) - - - -~ -~ - - -~ -~ -~ 10/1652 ------- 826
KkTrH-Tv Houston (Inf., ch. 49) ------------~~ 11/1643 --«---- 822
waxc-Tv Cleveland (ABG/Inf., ch. 23) --------- 13/1.515 ------- 758
xuso Denver (Tel,, ¢h.59) --------=-=----- 181.210 ------- .605
xweF Phoenix (Inf., ¢h. 13) -------------~-- 171.220 - - -~ - -~ 1.220
weee St. Louis (Inf., ch. 13) -------~------- 201157 - --~--- 1.157
wiws Hartford, Conn. (Inf., ch. 26) - - --~---- - - 26/951 ------- 476
wrJc Dayton, Ohio (inf., ch. 26) ------------- 53/.523 ------- 523
waap Greensboro, N.C. (Inf., ch. 16} ---------- 47/577 ------- 577
wreF-Tv Palm Beach, Fia. (ABC, ¢h. 25) -------- 45/602 ------- 30
LMAs and time brokerage agreements

waGM-Tv Athens, GaJ/Atlanta (Inf., ch. 34) ------ 10/1.652

voac-Tv Canton, Ohio/Cleveland (Inf., ch. 67) ---13/1.515

«xLt Minneapolis (ch. 41) - -----------~---- 14/1.473

wrcT-Tv Bradenton/Tampa, Fla. (Inf., ch. 66) - - - -15/1.456

weto Miami (Inf., ch. 35) --------v---~---- 16/1.399

wirs Melbourne, Fla. (Inf., ch. 56) ----------- 22/1.041

whke Kenosha, Wis./Milwaukee (Ind., ch. 55) - - --31/.817

wivx-Tv West Palm Beach, Fla. (UPN/WB, ch. 34) -45/602

whBt-Tv West Palm Beach, Fla. (HSN, ch. 67} -- --45/602

woco Amsterdam/Albany, N.Y. (Inf,, ch. 55) ----- 52/.529

wsJn San Juan, P.R. (Inf, ¢h. 24) ---~----------+ N/A

waMy Rocky Mount, N.C./Raleigh (under construction)

waue-Tv Battle Creek, Mich. (construction permit)

wosT Providence, R.1. (construction permit)

KzaR Salt Lake City (construction permit)

Total -~-cvememerie oo 39.18------ 17.974
Other media holdings

40 radio stations, Infomall Television Network, 4 state radio networks, 4
regional sports networks

8 Chris Craft/BHC/United Television

767 5th Ave., 46th Fl., New York 10153; (212) 421-0200
Herbert J. Siege!, chairman/president; Evan C. Thompson, executive vice
president, television division
(NYSE:CCN); (ASE:BHC); (Nasdaq:UTVI)

17.704%/8 stations

xcop Los Angeles (UPN, ch. 13) ------------4 A32<nnneo 5.132
KkeHx-1v San Francisco (UPN, ch. 44) --------- - 5/2.355 - - ----- 1177
kMsp-Tv Minneapolis (UPN, ch. 9) --~-------- 1411.473 ------- 1.473
kutp Phoenix (UPN, ch.45) ------~-------- 171220 ------- 610
kp1v Portland, Ore. (UPN, ¢h. 12) ------------ 24/974 ------- 974
«krvx Salt Lake City (ABC, ch.4) -------~------ 36/685 ------- 685
KMoL-Tv San Antonio, Tex. (NBC, ch.4) --------- 37/666 ------- .666
Total -------~---vrmmim e 19.492 - -- - - 17.704
Other media holding: The UPN Network

9 Gannett

1100 Wilson Blvd., Arlington, Va. 22234; (703) 284-6760
John C. Curley, chairman, Gannett Co. inc.; Cecil L. Walker, president,

Top of the Weele
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wxia-Tv Atlanta (NBC, ch. 11)
wkyc-1v Cleveland (NBC, ¢h. 3) ------------- 13/1.615------- 1.515

KARE Minneapolis (NBC, ch. 11} -----------~ 141473 -- -~ --- 1473
KPNX-Tv Mesa, Ariz./Phoenix (NBC, ch. 12) ----- 171220 ------- 1.220
kusa-Tv Denver (NBC, c¢h. 9) - -------------- 18/1.210 - ------ 1.210
Kxsok St. Louis (NBC, ch.5) --------------~ 201457 ------- 1.157
wLwr Cincinnati (NBC, ¢h. 5) --------------~ 29/.827 ------- 827
koco-Tv Oklahoma Gity (ABC, ch. 5) - ---------- 43/611 ------- 611
wrMy-Tv Greensboro, N.C. (CBS, ch. 2} ------~ 471577 ------- 577
wrLv Jacksonville, Fla. (NBC, ch. 12) -~-------- 55/507 ------- 507
KTHv-Tv Little Rock, Ark. (CBS, ch. 11} ~------~- 58/493 ------- 493
weiR-1v Knoxville, Tenn. (NBC, ch. 10) ~------- -62/448 ------- 448
xvUe-Tv Austin, Tex. (ABC,ch. 24) - - -~ -~------ 64/435 ------- 218
wmaz-Tv Macon, Ga. (CBS, ¢ch. 13} ----------- 123/.202 ------- 202
Total ----ccc-cemem e 14,293 - - - - - - 14.076
Other media holdings

11 radio stations, 92 daity newspapers (including USA Taday), Baseball
Weekly, non-daily pubfications in 35 states, Multimedia Cablevision

10 Univision

605 3rd Ave., New York 10158; (212) 455-5200
A. Gerald Perenchio, chairman, Univision Television Group

(NYSE:UVN)
12.8%/11 stations

wxTv Paterson, N.J./New York (Uni., ch. 41) ----- 1/6.987 - ----- - 3.494
kMEX-Tv Los Angeles (Uni., ch. 34) ----------- 25132 - -~ - - - - 2.566
waBo-Tv Chicago (Uni, ch. 66) -------------- 33216 ------- 1.608
xotv-Tv San Francisco (Uni., ¢h. 14} ---------~ 52355 ---~---~ 1.178
xuwn Daltas (Uni,, ch. 23) ---------ncmum-n 81901 ------- 951
joaN-Tv Houston (Uni., ch. 45) -~------~---- 11/1.643 ------- 822
wLtv Miami (Uni, ¢h.23) ---------------~ 16/1.399 ------- .700
xvw-1v Phoenix (Uni., ¢h.33) -~------~---- 171.220 ------- 610
kwex-Tv San Antonio, Tex. (Uni., ch. 41) - -~ ---- - 37/660 ------- 330
KkLuz-v Albuquerque, N.M. (Uni, ch. 41) - -~ -- - - - 48/577 ------- .289
xFTv Fresno, Calif. (Uni., ch. 21) ~------~----- 56/.503 ------- 252
Total ------vmommemm oo 26.593 ------ 12.80

Other media holding: Univision Network, manages Galavision

11 New World

3200 Windy Hill Rd., Suite 1100-West, Atlanta 30339; (770) 955-0045
Ronald 0. Pereiman, chairman; William C. Bevins, CEO

Gannett Broadcasting (Nasdag:NWCG)
US:GC!
( ) 12.78%/10 stations
o .
14.076%/15 stations xorw Dallas (Fox, ch. 4) -~ -~ - - - === === ==~ 81901 - - -~ 1.901
wusa Washington (C8S,ch.9) -------~------ 7/1.966 ------- 1966 ! wusk-Tv Detroit (Fox, ch.2) ------~------~-- 91813 ------- 1.813
15
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waGA-TV Atlanta (Fox, ¢h.5) --------------~ 10/1.652 ------- 1.652
waw-Tv Cleveland (Fox, ch. 8) -------------~ 131515 ------- 1515
wivt Tampa, Fla. (Fox, ¢h. 13) ------------~ 15/1.456 ------- 1.456
ksaz-Tv Phoenix (Fox, c¢h. 10) - ------------- 1711220 ------- 1.220
Kkrvi-Tv St. Louis (Fox, ¢h. 2) - - ------------~ 20/1.157 ------- 1.157
win-1v Milwaukee (Fox, ch.8) -----------=-~ 31/.817 ------- 817
woar-Tv Kansas City, Mo. (Fox,ch. 4} --------- 32/814 ------- 814
kTec Austin, Tex. (Fox,ch.7) -------------~- 64/435 ------- 435
LMA: kori-1v Dallas (Ind., ¢h. 27) ----------~- 8/1.901

Total - ------c--emmee e 12,78 ------ 12.78
Other media holdings

New World Broadcast Group, New World Entertainment, New World/Gene-
sis Entertainment, New World Sales and Marketing, equity interests in Pre-
miere magazine and Guthy/Renker

12 Telemundo

2290 W. 8th Ave., Hialeah, Fla. 33010; (305) 882-8700
Roland Hernandez, president

10.351%/8 stations
wnsu New York (Tel., ch. 47} ---~----------~ 1/6.987 ------- 3.494
Kkvea Los Angeles (Tel., ch.52) -------~-~---- 2/6132 --~---- 2.566
wsns-Tv Chicago (Tel., ch. 44) -------~------ 3/3.216 --~---- 1.608
xsts San Jose, Calif. (Tel,, ch. 48) -----~------ 5/2.355 --~---- 1.178
kMo Houston (Tel,, ch. 48) --------------- 111643 ------- 822
wscv Fort Lauderdale, Fla. (Tel,, ch. 51} ~------- 16/.700 ------- 350
KkvoA San Antonig, Tex. (Tel., ch. 60) ---------- 37/666 ------- 333
wkao SanJuan, P.R. (Tel, ch.2) --------------- N/A -------- N/A
Total ~----v--c-emmmmemm oo 20.699 --- - - - 10.351

Other media holdings: Telemundo Network, 13 LPTVs

13 Viacom (Paramount)

5555 Melrose Ave., Los Angeles 90038; (213) 956-5000
Sumner M. Redstone, Viacom chairman; Anthony Cassara, president,
Paramount station grotp
(ASE:VIA)

10.222%/12 stations
wpsG Philadelphia (UPN, ¢h. 57) - ----------- 4/2.761 ------- 1.381
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wsek-Tv Boston (UPN, ¢h. 38) -------------- 6/2.214 ------- 1.107
wocA Washington (UPN, ¢h. 20) ------------- 7/1.966 ------- 983
«mxa Fort Worth (UPN, ¢h. 21) -------------~ 81901 ------- 951
wkeb Detroit (UPN, ch.50) ---------------- 9/1.813 ------- 907
wupa Atianta (UPN, ch.69) --------------- 10/1.652 ------- 826
kot Houston {Ind., ch. 20) -------~------~ 11/1.643 ------- 822
weFs-Tv Miami (ind., ch. 33) -------~---=---~ 161.399 ------- 700
kmov St. Louis (UPN, ch.4) -------~-~------ 201157 - ---- -~ 1.157
wvit Hartford, Conn. (UPN, ¢h.30) ---~-------~- 26/951 ~------ AT6
wNyT Albany, N.Y. (UPN, ch. 13) - ------------ 52/529 ------- 529
whec-Tv Rochester, N.Y. (UPN, ch. 10) ~-------- 73/.383 ------- .383
Total -------ce---eciemmmm e iamee 18.369 - - - - - - 10.222
Other media holdings

One World, Paramount Pictures, Paramount Television, 77% of Spelling Enter-
tainment Group, MTV, VH1, Nickelodeor/Nick at Nite, Nick at Nite's TV Land,
50% of USA Network, Comedy Central and Sci-Fi Channel, Showtime, The
Movie Channel, Sundance Channel, Alix, cable systems serving 1.1 million
subs (are being sold), 10 radio stations, Macmillan Publishing, Blockbuster

14 Young Broadcasting
599 L exington Ave., 47th F1., New York 10022; (212) 688-5100
Vincent Young, chairman
(NASDAQ:YBTV)
9.076%/13 stations
KcAL Los Angeles (Ind., ch.9) -------------- 2/5132------- 5.132
wikan Nashville (ABC, ch. 2) ---------------- 33/799 ------- .799
wrEN Albany, N.Y. (ABC, ch. 10) ------------- 62/528 ------- .529
weoc Adams, Mass./Albany, N.Y. (ch. 19) -satellite of wien
wric-1v Petersburg/Richmond, Va. (ABC, ch. 8) - --63/.623 ------- 523
waTe-Tv Knoxville, Tenn. (ABC, ch. 6) --------- -62/448 ------- 448
waaAy-Tv Green Bay, Wis. (ABC,ch.2) --------- 71/388 ------- 388
wiNs-Tv Lansing, Mich. (CBS, ¢h.6) --------- 106/.238 ------- 238
kLry-Tv Lafayette, La. (CBS, ch. 10} ---------- 124/216 ------- 210
wker LaCrosse, Wis. (CBS, ch.8) ----------- 135/172 ------- 172
wrvo Rockford, Hii. (ABC, ch. 17) - ----------- 136/171 ------- 086
xwac-Tv Davenport, lowa (NBC, ch.6) --------~ 88/312 ------- 312
KELO-Tv Sioux Falls, S.D. (CBS, ch. 11} -------- 105/.239 ------- 239
Total ------c---eem e o 9.161 ------ 9.076

15 Sinclair Broadcasting
2000 W. 41st St., Baltimore 21211; (410) 467-4545

David Smith, president
(NASDAQ:SBGY)
8.91%/22 stations
weeH-Tv Pittsburgh (Fox, ¢h. 53) - ~------~--- 19/1.200 ------- .600
koNL-Tv St. Louis, Mo. (ABC, ¢ch.30) --------- 20/1.157 ------- 579
xovr Sacramento, Calif. (CBS, ch. 13) ----~--- 211149 ------- 1.149
warr Baltimore (Fox, ch. 45) -----------~--~ 231.023 ------- 512
wrTv-wTTK indianapolis (UPN, ch. 4/29) -------- 25/.966 ------- .966
wsTR-1v Cincinnati (UPN, ch.64) ----------- 29/827 ------- 414
wLA Raleigh-Durham, N.C. (Fox, ¢ch. 22) ------- 30/.826 ------- 413
weev-Tv Milwaukee (Fox, ch. 24} - ---------- -~ 317817 ------- 409
ksmo-1v Kansas City, Mo. (Ind., ch. 62) -------- 32/814 ------- 407
wsyx Columbus, Ohio (ABC, ch.6) ----------- 34/.757 ------- 757
wrTe Columbus, Ohio (Fox, ch. 28) ----~------ 34/.757 -------- 379
wios Asheville, N.C. (ABC, ¢h. 13} ----------~ 35.72% ------- 721
wrec-Tv Greenville, S.C. (Ind., ch. 40) --------- 350721 ------- 361
KaBs-Tv San Antonio, Tex. (Fox, ch. 29) -------- 37/666 ------- 333
wrvz Norfolk, Va. (Fox, ch.33) ~------------~ 40/.646 ------- 323
«oce-Tv Oklahoma City (UPN, ch. 34) - - ------ -~ 43/611 ------- .306
wito Birmingham, Ala. (Fox, ch. 21) ---------- 517548 ------- 274
wsmH Flint, Mich. (Fox, ch.66) -------~------ 60/.470 ------- 235
woky-Tv Lexington, Ky. (Fox, ch.56) ---------- 68/404 ------- 202
kosm-Tv Des Moines, lowa (Fox, ch. 17) - - ------ 72/385 ------- 183
wyzz-1v Peoria, lll. (Fox,ch. 43) ------------ 109/.234 ------- N7

LMAs and time brokerage agreements
wpTT-Tv Pittsburgh (UPN, ch.28) ----------- 19/1.200
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whuv-1v Baltimore (UPN, ch.54) ----------- 23/1.023 kHou-Tv Houston (CBS, ¢h. 11) - ---=-------~- 11/1.643------- 1.643
wrDC-Tv Raleigh-Durham, N.C. (Ind., ch. 28) - ---30/.826 KIRo-Tv Seattle (UPN, ch.7) -------------~- 1211528 - ------ 1.528
wvTv-Tv Milwaukee (Ind., ch. 18) ------------ 31/.817 KxTv Sacramento, Calif. (ABC, ¢h.10) -------- 211149 - ---- -~ 1.149
kAART-Tv Kerrville, Tex. (UPN, ¢h. 358) ---------- 37/.666 wvec-Tv Norfolk, Va. (ABC, ch. 13) ----------~ 40/.646 ------- 646
wasM-Tv Birmingham, Ala. (UPN, ch. 68) ------- 51/.548 wwi-Tv New Orleans (CBS, ch.4) ---------~- -41/640 ------- .640
wpBs Tuscaloosa, Ala. (Fox,ch. 17) - --------- 187/.060 xotv Tulsa, Okla. (CBS, ch.B) ------------~-~ 59/479 ------- A79
Total --------ememieme e 1428 «------ 891 | Total ~----------ccimrmmarenocnaocen 7.986 ------ 7.986
Other media holdings: 33 radio stations Other media holdings

Belo Productions Inc., 5 newspapers {including the Dallas Morning News),
7 community newspapers, DFW Printing Co. Inc., buying 21% of Press-

H Enterprise Co.
16 Scripps Howard P
312 Wainut St., 28 Fi., Cincinnati 45201; (513) 977-3000 -
William P. Burleigh, president, EW Scripps; James M. Hart, senior VP, 18 Cox Broadcastlng
television division 1400 Lake Hearn Dr., Atlanta 30348; (404) 843-5000
(NYSE:SSP) Nicholas D. Trigony, president
8.004%/9 stations 7.742%7 stations
wxvz-1v Detroit (ABC, ¢0. 7) - - - - ---o-e-oo o 9/1813------- 1813 ) vy Dakland, Calif. (Fox, ¢h.2) -=--==~=-=---- 5/2.355 - - - - -~ - 2.355
wews Cleveland (ABC, ¢h.51) --~------n---- 31515~ ------ 1515 | \ygp-1v Atlanta (ABC, ¢h.2) --------~---=-= 10/1.652------- 1.652
wrTs Tampa, Fla. (ABG, ch. 28) « - - ---------- 15/1.456 - ------ 728 | wexi Pittsburgh (NBC, ch. 11) ===~ ===~ -~ -~ 19/1.200 - ---- - - 1.200
kNxv-Tv Phoenix (ABG, ch. 15) ------------- 171220 ------- 610 | werv Orlando, Fla. (ABC, ch. 11) ===~ =<~~~ - 2211041 - ---~ - 1.041
wMAR-TV Baitimore (ABG, ch. 2) - ----------- 2311023 - ------ 1.023 1 wsoc-tv Charlotte, N.C. (ABC, ch. 9) ---~------ 28/.837 ------- 837
wepo-Tv Gincinnati (ABG, ch. 9) -~ ----------- 29/.821 ------- 827 1 wiio-Tv Dayton, Ohio (CBS, ch. 7) - - -~ - - ===~ 53/523 ------- 523
kshe-Tv Kansas City, Mo. (NBC, ch. 41) -------- 32/814 ------- 407 | yeox-1v El Paso (FOX, Ch. 14) -----=-=---=--~ 99/.268 ------- 134
wrTv West Palm Beach, Fla. (NBC, ch.5) ------- 45/602 ------- 602
KJRH Tulsa, Okla. (NBC,ch.2) -----~-------- 59/479 ------- 479 | LMAs
LMA wzwy Orlando (Ind., ch. 27) --------------- 22/1.041
wkaY Charlotte, N.C. (Ind., ch. 55) - -------~--- 28/.837
kmoi Lawrence, Kan. (HSN, ch. 38) --~------~- 32.814 --------n wupL New Orleans (u(pN, Ch.54) - m e 41/.640
Total --oooomoereece oo 9.749 ------ 8.004 | -ty Reno (ch. 21, Fox) - - - === == === ===~ 120/.210
Other media holdings «krx1 Reno (ch. 11, UPN) ----------------~ 120/.210
Home & Garden Television, daily newspapers in 16 markets, United Media, Total -----voenmoenrmnmemmm o 8.726 ------ 1.742
Scripps Howard Productions, Cinetel Productions Other media holdings
Parent company Cox Enterprises owns 38 radio stations, has LMA for FM in
La Grange, Ga., Rysher Entertainment, 18 daily and 6 weekly newspapers,
1 7 A H BB'U Cox Communications cable systems, 14.65% of TeleWest UK, 10.43% of
o more PrimeStar, 25% of Discovery Channet; investor in The Learning Channel, E!,
Communications Center, Dallas 75265; (214) 977-6606 Qutdoor Life (41%), Speedvision (39%), UK Living, UK Geid, 50% of GEMS
Robert W. Decherd, chairman/president Television, TeleRep, Cox Video Marketing
(NYSE:BLC)
7.986%/7 stations 19 Hearst
weaa-Tv Dallas (ABC, ch. 8) ----------oo-- - 8/1.901 ------- 1.901 959 Eighth Ave., New York 10019; (212) 649-2300

Frank A. Bennack Jr., president; John G. Conomikes, vice president/general
manager, broadcasting

Top of the heap 7.319%/7 stations
P O S e
s WEVB-1v Boston (ABC, ch. 5) ~------=------- 612214 - - - - - - 2214
- wrmv Lakeland/Tampa, Fla. (WB, ch. 32) ------ 15/1.456 ------- 728
e wrag-1v Pittsburgh (ABC, ch.4) ------------ 19/1.200-- - -- - - 1.200
! weAL-Tv Baltimore (NBC, ch. 11) -----------~ 23/1.023 ------- 1.023
wisN-Tv Milwaukee (ABC, ch. 12) ------------ 31/817 ------- 817
kmBe-Tv Kansas City, Mo. (ABC,ch. 9) ----~---- 32/814 ------- 814
worn Dayton, Ohio (ABC, ch.2) --------~---~ 53/523 ------- 523
Total ~-------m-eime e e 8.047 ------ 7.319

Other media holdings

3 AMs, 3 FMs, 37.5% of A&E and The History Channel, 20% of ESPN inc.,
50% of Lifetime TV, New England Cable News (joint venture with Continen-
tal Cablevision), Hearst-ABC Video services (joint venture with Disney/ABC),
12 daily and 5 weekly newspapers, 16 consumer magazines, approx. 15
business publications, 9 magazines in the UK, interest in 68 foreign editions

20 Post-Newsweek

3 Constitution Plaza, 14th FI., Hartford, Conn. 06103; (203) 493-6530
G. William Ryan, president

> local marketing agreements
six additional stations. (Countric the R \ (NYSE:WPO)

es. Sinclair also owns 34 rad
6.979%/6 stations
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wolv Detroit (NBC, ch. 4) ------~----------- 91813 ------- 1.813
kpre-Tv Houston (NBC, ch. 2) -------------- 11/1.643------- 1.643
weLG Miami (ABC, ¢h. 10) -----------~---- 16/1.399 ------- 1.399
wrss Hartford, Conn. (CBS, ch.3) ------------ 26/.951 ------- 951
KSAT-Tv San Antonio, Tex. (ABC, ¢h. 12) - ------- 371666 ------- 666
wJxT Jacksonville, Fla. (CBS, ch.4) ----------- 55/.507 ------- 507
Total -----cm-emcmece e 6.979 ------ 6.979
Other media holdings

Parent company Washington Post Co. owns PASS Sports, Post-Newsweek

Cable, Digital inc., Gazette Newspapers, The Herald, 2 newspapers, includ-

ing Washington Post, 50% of International Herald Tribune, Newsweek mag-
azine, including international editions

21 LIN Television

4 Richmond Sq., Providence, R.i. 02906; (401) 454-2880
Gary R. Chatman, president

(NASDAQ:LNTV)
6.310%/9 stations
wxas-Tv Fort Worth (NBC, ¢h. 5) ------------- 8/1.901 ------- 1.901
wisH-1v indianapolis (CBS, ch.8) ----~------- 25/.966 ------- .966
wiNH-Tv New Haven, Conn. (ABC,ch. 8) ~----~--- 26/.951 ~------ 951
wooo-Tv Grand Rapids, Mich. {NBC,ch. 8) ------ 38/665 ------- 665
wive-1v Buffalo, N.Y. (CBS, ch. 4) -----------~ 39/.663 ------- 663
wavy-1v Portsmouth, Va. (NBC, ch. 10) -------- 407646 ------- 646
KXAN-TV Austin, Tex. (NBC, ch. 36) - ----------- 64/435 ------- 218
wanp Decatur, Ill. (ABC,ch.17) ~--------~--- 81/349 ------- A75
waNE-TV Fort Wayne, Ind. (CBS, ch, 15) ------- 103/249 ------- 125
LtMAs
wxpx Dallas/Fort Worth (ind., ch. 39) ---------- 8/1.901
weNe [wTwu] Hartford, Conn. (WB, ch. 53) ------ 26/.951
wvat Norfolk, Va. (WB/Fox, ch. 43) ----------- 40/.646
KNVA Austin, Tex. (WB, ch.54) -------------- 64/.435
Total ------commcmcmcmm e 6.825 ------ 6.310
22 Providence Journal
75 Fountain St., Providence, R.I. 02902; (401) 277-7000
Stephen Hamblett, president
(NYSE:PRJ)
5.397%/11 stations
KING-Tv Seattle (NBC, ch.8) --~-~---~~---~-- 12/1.528 ------- 1.528
kew-v Portland, Ore. (NBC, ch.8) -------~--- 24/974 ------- 974
wene-Tv Charlotte, N.C. (NBC, ¢h. 36) --------- 28/.837 ------- 419
kasa-Tv Santa Fe, NM. (Fox,ch.2) --~----~-- -48/577 ------- 577
WHAS-TV Louisville, Ky. (ABC, ¢h. 11) -~----~--- 50/.567 ------- .567
kinL Honolulu (NBC, ¢h. 13) ------~----~--- 70/398 ------- 398
xrec-1v Hilo, Hawail (ch. 2) -------~- -sateliite of KHNL
koaG Walluku, Hawaii (ch. 15) -----~-- satellite of KHNL
kReM-Tv Spokane, Wash. (CBS, ch.2) --------- 74/382 ------- 382
kmss-Tv Tucson, Ariz. (Fox, ch. 11) --~----~--- 80/.359 ------- .359
ktve Boise, ldaho (NBC,ch.7) -------~----- 127/193 ------- 193
LMAs
krve(Tv) Honolulu (UPN, ch.5) -------------- 70/.398
KSKN-TV Spokane, Wash. (Ind/HSN, ch. 22) ----- 74/.382
«rru-tv Tucson, Ariz. (UPN, ch. 18) ----------- 80/.359
Kong-Tv Seattle (not yet on air)
Total ---vccecemccinmceaeaan s 5.815 ------ 5.397
Other media holdings

Providence Journal-Bulletin, NorthWest Cable News, 46% (managing gen-
eral partner) of Food TV Network, majority owner of America's Health Net-
work, 1 LPTV, Rhode island Horizons (local online service), investor in Pea-
pod (interactive online shopping) and StarSight

23 Pulitzer

101 S. Hanley Rd., Suite 1250, St. Louis 63105-3428; (314) 721-7335
Ken J. Elkins, senior VP, broadcasting

Jop of the Week-

(NYSE:PTZ)
5.205%/10 statiens

wesH Daytona Beach, Fla. (NBC, ¢h. 2) -------- 22/1.041 ------- 1.041
wyFr Greenville, S.C. (NBC,ch.4) ------------ /T2 - 7
wosuy New Orleans (NBC, ch.6) ------------~ 41/640 ------- 640
weAL Lancaster, Pa. (NBC, ch.8) --~----~---~- 44/604 ------- .604
wxll Winston-Salem, N.C. (N8C, ch. 12) - --~---- 471577 ------- 577
KOAT-TV Atbuquerque, N.M. (ABC, ¢h.7) - - -~---~- 48/577 ------- 577
«ocT Carlsbad, N.M/Albuquerque (ch. 6) - -satellite of koAt

xeet-Tv Des Moines, fowa (NBC, ch. 8) ----~---- 72/.385 ------- .385
xerv Omaha (ABC, ch.7) --------=----=----- 75/376 ------- 376
wiky Louisville, Ky. (CBS, ch. 32) - ----------~- 50/.567 ------- 284
Total - ----v-m-mmmeomrmeooemeoaanoo 5488 ------ 5.205

Other media holdings
1AM, 1 FM, 5t. Louis Post-Dispatch, Arizona Daily Star, Scripps League

Newspapers (16 daily newspapers, 30 non-daily publications)

24 Ellis Acquisitions/Raycom Media

One Buckhead Plaza, 3060 Peachtree Rd., Suite 340, Atfanta 30305;

(404) 240-0924
Stephen 1. Burr, principal
4.04%/(22 stations

wmec-Tv Memphis (NBC, ch.5) -=------------~ 42/632 ------- 632
winz-Tv Knoxville, Tenn. (Fox, ch. 43) --------+ 62/.448 ------- 224
wupw Toledo, Ohio (Fox, ch. 36) - ----------- -65/423 ------- 212
wsTM-Tv Syracuse, N.Y. (NBC, ch. 3) ---------- 69/401 ------- 401
KStA-Tv Shreveport, La. (CBS, ¢h. 12) --------~ 761374 ------- 374
koLo-Tv Tucson, Ariz. (CBS, ch. 13) ----------~ 80/.359 ------- 359
wzvn-Tv Naples, Fla. (ABC, ch. 26) - ----------~ 84/319 ------- .160
wacH-Tv Columbia, S.C. (Fox, ch. 57) - ------- -~ 89/312 ------- 156
watv Jackson, Miss, (CBS, ch. 12) ----------- 91/299 ------- 299
WHLT Hattiesburg, Miss. (ch. 22) - ------~ satellite of wvt

wsav-Tv Savannah, Ga. (NBC, ch. 3) ~----~---- 100/.265 ------- 265
KsFy-Tv Sioux Falls, S.D. (ABC, ch. 13) ---~---- 105/.239 ------- 239
kasy-Tv Aberdeen, S.D. (¢h.9) --------- satellite of ksFy

kpRY-Tv Pierre, S.D. (ch. 4) - - ----~-----+ satellite of ksey

ween-wrom-Tv Cadillac, Mich. (NBC, ¢h. 4/7) ----117/215 --~---- 215
KaMe-Tv Reno (Fox, ch. 21} -----«-=a--ve--- 120/.210 ------- 105
«noo Yakima, Wash. (NBC, ¢h. 23} ---------- 124/202 --~---- 101
knou Yakima, Wash. (ch. 25) ---------~ satellite of kNDo

wecT Wilmington, N.C. (NBC, ch.6) ---------- 155/129 ------- .065
wpam-Tv Hattiesburg, Miss. (ch. 7, NBC) ------ 165/102 ------- 102
wLuc-Tv Marquette, Mich. (ABC-NBC-Fox, ch. 6) -175/.086 ------- 086
«rvo Ottumwa, fowa (ABC, ch. 3) ----------- 200/.045 ------- 045
Total ----c-vvommmmmrmccmaan e n e §5.06 ----- -4.040

Other media holding: Raycom Inc.

25 Allbritton Communications
800 17th St. N.W., Ste. 301, Washington 20006; (202) 789-2130

Joseph Allbritton, chairman
3.942%/ 8 stations

wJLA-Tv Washington (ABC, ¢h.7) -----------~ 71.966------- 1.966
wHTM-Tv Harrisburg, Pa. (ABC, ¢h. 27) -------~ ~44/604 ------ 302
Katv Little Rock, Ark. (ABC, ch.7) ----------~- 58/493 ------- 493
«TuL Tulsa, Okla. (ABC, ch.8) --------------- 59/479 ------- 479
wser-Tv Lynchburg, Va. (ABC, ch. 13) -------- -67/414 ------- 414
weiv-Tv Charleston, S.C. (NBC,* c¢h.4) -------- 108/.235 ------- 235
werr-Tv Tuscaloosa, Ala. (ABC, ch. 33) - -~ ----- 187/.060 ------- 030
wJsu-Tv Anniston, Ala. (ABC, ch. 40) ---~----- 199/045 ------- 023
Tatal ~---vmcvmmccmm e 4296 ------ 3.942

Other media holdings

Newschannel 8 (Washington), Westfield Evening News
*affiliation due to change to ABC
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leading radio group owners
Jeatures old companies grown
larger and many new names

By Elizabeth A. Rathbun

hile consolidation is
creating radio mega-
groups the likes of which have

never been seen before, new names are
working their way onto the list of groups
that have the most listeners.

This year, deregulation cleared the
way for nine new names to appear on
BROADCASTING & CABLE's list of the
nation’s top 25 radio groups (see
below and pages 27-34 for more
detail). All have been associated with
major acquisitions in the past nine
months, as has just about every other
group on the list.

This consolidation fever has spurred
an astoundingly active radio market.
So far this year, about $5.2 billion

Spurred by liberalized federal ownership
limits, first six months of ’96 have
seen $5.2 billion in deals; list of

RADIO’S TOP 25 THROUGH (RECENT) HISTORY
T

yloplofithelWeek
The reordering of radio

10

|

worth of radio stations have
changed hands. That exceeds not only
the $1.3 billion spent in the same peri-
od in 1995 but the spending for all of
1995, when about $3.6 billion worth of
radio stations were bought and sold.
The top-25 list for 1996 begins

%—

with a familiar name. Westinghouse
Electric Corp., however, has set a
new standard for group ownership by
gobbling up big company after big
company. CBS Inc. was first, last
August, and Infinity Broadcasting
Corp. followed last month. Westing-
house’s purchases have funneled the
number-one, -two and -three compa-
nies on 1994's top-25 list (the last
year the list was compiled) into the
number-one spot in this year’s rank-
ings. This consolidated Westing-
house tops the top 25 with an average
2.6 million listeners per quarter-hour
and 82 radio stations. _
This year’s fiercest station buyer,
Clear Channel Communications Inc.,
also strategized to take advantage of

deregulation. It leaps from its

number-13 slot to become the

second-largest radio group.

Even with 102 stations, howev-
€

r, Clear Channel’s 1 million listeners
falls far short of Westinghouse’s huge
audience. The top five is rounded out
by Evergreen Media Corp., Walt Dis-
ney Co./Capital CitiesfABC Inc. and
Chancellor Broadcasting Co.

Although Westinghouse's $4.9 bil-
lion purchase of Infinity stunned the
industry, analysts agree that it paves
the way for other mega-groups to unite.
Last week, for example, sources said
Disney and Chancellor will join their
radio forces (see page 7). With 1.29
million listeners and 72 stations, that
combination would force Clear Chan-
nel out of second place.

Disney is the largest new name on
the list. It earns its place after closing
on CapCities/ABC’s 21 radio stations
in February.

Chancellor also is new to the list,
although at its heart is the previous
years’ number five, Shamrock Com-
munications Inc. Chancellor’s pur-

with each company's

station holdings
see pages 27-34.
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chase of Shamrock’s 19 radio stations
also closed in February.

Federal law encourages the forma-
tion of such giants. The Telecommuni-
cations Act of 1996, signed into law in
February, deregulated the industry by
allowing broadcasters to own as many
radio stations as they want, nationally.
Locally, the most generous cap still in
place allows them to own up to eight

stations in a market with 45 or more
other radio voices.

The rush to consolidate as fueled by
the act can be seen by comparing the
1993 list with the 1994 list: They’re
practically the same. But compare the
1994 list to this year’s. There are more
changes—and dramatic ones—espe-
cially among the top 10.

Besides Disney and Chancellor,

seven other new names appear on this
year’s list: American Radio Systems
Corp.; SFX Broadcasting Inc.; Spanish
Broadcasting System Inc.; Sinclair
Broadcast Group Inc.; Beasley Broad-
cast Group; Colfax Communications
Inc., and Heritage Media Corp. All of
these companies have been associated
with major acquisitions in the past
nine months. ]

Infinity: Only the beginning?

ABC said to be eying Chancellor; ‘everybody is talking to everybody’

By Elizabeth A. Rathbun and
Donna Petrozzello

ast month’s proposed merger of

Westinghouse Electric Corp./CBS

and Infinity will be a hard act for
other radio groups to follow. The $4.9
billion deal involves 83 radio stations
in 15 markets with estimated 1996 sta-
tion revenue of $1.05 billion.

But that isn’t stopping other groups
from trying.

“There is nobody, public or private,
who’s not talking to one another right
now,” says broker Charles Giddens of
Media Venture Partners.

A source close to one of the compa-
nies says this year’s number-four and
number-five companies—Disney/
CapCities/ABC and Chancellor Broad-
casting—were discussing a merger last
week. “There is a deal but...it’s at a
pretty sensitive stage,” the source says.

Such a deal—for a price that could
exceed $1 billion, according to the
source—would result in a company
that owned 60 radio stations (21 from
Disney and 39 from Chancellor). It
would place second on the list of sta-
tion revenue leaders, with $495 million

_ in estimated 1996 station revenue, and

second on BROADCASTING & CABLE'’S
list of the top 25 station groups (see
page 27). Westinghouse would remain
tops in both categories.

Chancellor could well be attractive
to Disney, since it has stations in five
of Disney’s nine radio markets. With

-Chancellor, Disney’s holdings would

grow from three radios in Los Angeles
to five; from two to six in San Francis-
co; from three to four in Atlanta; from
three to eight in Minneapolis, and from
two to five in New York.

Broker Gary Stevens says the com-
bination “would not only be dynamic

CONGENTRATED RADIO

Radno ‘groups are, powenng up in some cities. Her
current holdmgs break down in selected: market

Nationwide: 1 FM .

Odando Fla“ Cnancellor 4 FM 00x 3 FM 3AM
New Orleans: Clear Channe: 4 FM, 2 AM; Smclatr 2 M, 2AM Hentag 2,1
Buffalo, N.Y.: ARS: 4 FM, 1 AM; Sinclair: 2 FM, 4 AM ‘ v
Portiand, Ore.: ARS: 3 FM, 1 AM; Jacor: 2 FM, 1 AM :
Seattle: EZCommumcatwns 4 M, 2 AM; Vaoom 2 FM, 1 AM; Bonneville: 1FM 2AM

Soume Wammmmmmsmm e

but would keep Disney/ABC stride for
stride with Westinghouse/CBS and
Infinity.” Broker Glenn Serafin calls
the suggested pairing “not surprising.”

Whether or not Chancellor proves to
be Disney/ABC’s target, industry bro-
kers speculate that the company may
be ready to spend up to $1 billion to
increase its radio holdings.

The fate of CapCities/ABC Radio
holdings under Disney’s ownership
increasingly has been debated by bro-
kers and analysts since the radio own-
ership limits were loosened in local
markets and erased nationally. Most
analysts have predicted that Disney
would keep its ABC stations, avoiding
the capital gains tax hit it would incur
from a sale. In addition, the majority of
ABC Radio stations consistently deliv-
er solid revenue and eamn top ratings.

Analysts and brokers agree that for a
radio group to survive, it must consoli-
date in its markets, especially major
markets. As Giddens puts it: “The top 10
markets are going to consolidate down
to five or fewer players no matter what.”

“Any company that’s controlled by
institutional equity investors is a candi-
date for consolidation,” says broker

Stevens. “Their job is to exit these
investments when they maximize.”

“We are less than one-third of the
way through the reshuffling of that
deck,” says broker Paul Leonard of
Star Media Group Inc. The top 25
group list will look as “radically differ-
ent” next year as it does compared with
the most recent list, he -says.

A merger like W ity
cannot be replicated, says analyst John
Reidy of Smith Bamey, calling the com-
bination “a General Motors of radio.”
But “that doesn't mean there couldn’t be
other transactions,” he says.

Reidy won’t speculate on what com-
panies might merge. But he notes that
Chancellor has embarked “on a more
clustering strategy” in large markets, and
that’s “always tantalizing to everybody.”

1 Smith Barney was an underwriter of

Chancellor’s initial public offering.
Chancellor President Steven Dinetz
was traveling last week and could not
be reached for comment. “As far as we
know, it’s a rumor,” says company
CFO Jacques Kerrest. Chancellor is
gearing up to buy stations, not sell, he
says. “We’re investors.” A Disney
spokesperson declined comment. =
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RADIO REORDERED

Following is a list of America’s top 25 radio groups, a.m.-midnight, ages 12+, as reported in Arbitron’s latest
based on number of listeners (also see page 6). Number | complete survey, spring 1995. Included in the station
after each station indicates average quarter-hour per- | groups are stations owned or being bought. Stations
sons within the station’s designated market area, i.e., | being sold are excluded from the seller's group. LMA

“estimated number of persons who listened to a station indicates local marketing agreement. N/A
for a minimum five minutes within a quarter hour,” 6 0 indicates no data was available.
ini wceo(am) Minneapolis ----- - - 45,700
GBSIGI'OHP W/l l‘IfIllltv WLTE-(FM Minneapolis -------- 26,600
51 W. 52nd St. Kmox(aM) St. Louis -~ --------- 48,000
New York 10019 KLou-em St. Louis ------------ 15,400
(212) 975-4321 weaN(am) New York - --------- 66,200
Michael Jordan, chairman WXRK-FM New York - - -- - - -~ 85,200
Mel Karmazin, chairman, Westing- weas(am) New York - -------- 84100
house/UBS Radiogroup WGBS-FM New York - - - - - - 119,300
(NYSE:WX); (NYSEINF) wins(am) New York --------- 96,100
. wnew-m New York --------- 59,200
2,568,050/82 stations weMmp(am) Philadelphia - ------ 8,100
Angeles - --------- woGL-rM Philadelphia -------- 40,800
o Los Al -2 e ) GG - 58500
krws(am) Los Angeles - - - - - - - - - 40,600 , wMMR-FM Philadelphia ~- - - - - - - - 39,800
KTWV(FM) Los Ange[es _________ 51 ’000 WYSP-FM Ph!ladelphla """"" 36,700
kRoo-fm Los Angeles --------- 731800 W(P(AM) Phlladelphla --27,600
KRTH-FM LOS Angeles - - - - - - - - - - 65,000 KOKA(aM) Pittsburgh - - -44,300
KFRC-AM San Francisco.- - - - - - - - - 10,400 kxa-fm Dallas - ----- 16,700
KFRC-FM San Francisco - - ----- - - 16,400 kshn(Fm) Dallas - - - - - - 12,900
kycy(rm) San Francisco -------- 12,500 komu-am Dallas - - - - - -4,900
KPIX-FM San Francisco - - -- - - - - - 20,300 . kviL-FM Dalfas - ---~------- 32,900
kces(am) San Francisco - - - - - - - 40300 | Wcao(am) Baltimare ----------- 9,700 | wiuv-rmDallas -------------- 22,900
KROR-FM San Francisco -------~ 14,400 WXYV(FM) Bammofe """""" 18,000 KYNG(FM) Dallag -----~------- 30,000
KPix(AM) San Francisco - -------- 5400 | Wwd(am) Detroit ------------- 33,600 | krev-iM [xumz] Dallas --------- 24,700
KOME-FM San Jose/San Francisco - -17,100 | WYST-F Detroit - - ----------- 19,100 | krrw-rM Dallas/Fort Worth - - - - - - 15,900
waRw-rM Washington < ~------- 15,800 WLLZ{FM) DenOllt """""""" 12,700 kRLo(am) Dallas/Fort Worth - - -- -+ 21,200
wPGC(AM) Washington - - - - - - - - - - 4100 | Wco(mm) Detroit - - --------- - 31,400 | xnvn(am) Fort Worth ----------- 9,400
wpGc-FM Washington - --------- 3,800 WOMC-FM Detm‘F """""""" 23,200 koai(Fm) Fort Worth - - - - - -~ ---- 32,000
wJrk-Fm Washington --------- - 20,800 | WxvT(am) Detroit - - --------- -~ 28,300 | kwv(am)Houston ------~--------- 50
wavk(am) Tampa, Fla. ---------- 2700 KILT(FM) Houston - - ---------- 29,500
WOYK-FM Tampa, Fla. ---------- 24,400 Kikk(am) Houston - - - - - -------- 3,400
WZGC-FM Atlanta - -~ -------~-~ 17,000 KiKk-FM Houston - - -~ --~------ 20,100
WAOK(AM) Atlanta -~ ---------- 12,600 Kxvz(aM) Houston - -~ --~-~----- 4,100
WVEE(FM) Atlanta - - - ---- - - -- - - 93,500 Gther media holdings
wus-fm Chicago ------------ 58,800 CBS Radio Network, CBS Television Net-
wJJo(aM) Chicago - - ---------- 12,800 work , 14 TV stations, Eyemark, Maxam
WIMK-TM %}'}‘?ago """""" 47,700 Entertainment, Group W Productions,
WOKG(FM) Chgcago """"""" ggggo Group W Satelfite Communications, West-
m:m) ngfgoo' - 0?) inghouse Broadcasting International
weemM-mM Chicago ------------ 48,800
WhAq(ue) Chicago - -~~~ -~ o800 2 Clear Channel
wxrT-fM Chicago ------------ } S
WSCR{aM) Chicago - - - - - -~ - - - - - 22,000 Communications Inc./
e 2%0 Radio Equity Partners/
WBON-FM BoSton - - - - -+ - =< - 25,200 U.S. Radio/Meftel
wzix-tm Boston - - - coocoe o 23,300 200 Concord Plaza, Suite 600
weos(FM) Boston - ----------- 18,800 San Antonio, Tex. 78265
WOAZ-FM [wsSH-FM] Boston - - - - - - 48,100 (210) 822-2828
wJrFK(am) Baltimore/Washington - - -6,700 L. Lowry Mays, president
wuiF-Fm Baltimore/Washington - - -25,200 (NYSE:CCU)
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) ation woia(am) Memphis ----------~ 13,100 | wwrc(am) Washington - - - -----~ 10,300
1,011,400/102 st S WEGH(-FM)Mem[fhiS ------------ 9600 | wror{am) Washington --------- 19,000
kmJx(Fm) Little Rock, Ark. - - --~--- 5300 | wugk-rm Memphis - ---------- 19,700 | wasu(rm) Washington --------- 26,600
KDDK(FM) Little Rock, Ark. - - - - - - - 4700 | weec(am) Memphis - - - === -~ - - - 1,700 | wvea(am) Miami - - - - - - == - - ==~ 2,000
kTNa(am) Los Angeles - - ----- - 23,300 | \yeyo-ru Memphis -~ ---------- 5200 | wMvp(am) Chicago ----------- 16,600
KLve(em) Los Angeles --------- 78,800 | yocs(em) Austin, Tex. - - === -- 4200 | wiue-fM Chicago ------------ 30,100
wavz(aM) New Haven, Conn. - ------ N/A KFON(AM) Austin, Tex. - - ~-==----=--- 800 | wncx(rm) Chicago --~--------- 39,300
wici(Fm) New Haven, Gonn. - - -- - - 4,200 | \er-em Austin, Tex. - - --=---=-- 11,400 | wvaz(rm) Chicago -----------~ 49,000
weLi(am) New Haven, Conn. - - ----3,500 1 evi(e) Austin, Tex. ----------- 5,700 | weim(am) Chicago -------~-----~- N/A
whvi(m) Fort Lauderdale/Miami - -21,300 | yyqr(am) Dallas/Fort Worth - - - - - - 2,800 | wesm-m Chicago ------------ 28,200
wage-v Fort Lauderdale/Miami - -13,200 | pq by Dallas/Fort Worth - - - - - - - 3,800 | wnua-rmChicago ----------- -43,800
wRTO(FM) Miami - - - - - - - ----- - 17,900 | (ees(am) Fort Worth/Dallas - - - - - - - 7.900 | wimn(rm) Boston ------------ 28,800
waai(am) Miami - ------------ 21,300 | yci(am) Dallas -------------~- -400 | wxxs(am) Boston ------------ 11,300
wosA(am) Miami - - - - - - - - - - - 13,400 | yc-m Dalfas/Fort Worth - - - - - - - - 6,000 | wxxs-fm Boston - -------~----- 32,700
woga-rM Miami - - -- - --- oo 8.000 | ycyr-rm [kmRT-PM] Dallas - - - - - - - - - - N/A | woen(am) Detroit -------~----- 6,400
wexT(Fm) Fort Myers, Fla. - - - --- - - 8,500 | \prr(rm) EI Paso -~ ----~----- 12,700 | wwww-rm Detroit ------------ 27,800
wxas-ru [wixi] Fort Myers, Fla. - ---6,600 | . ey(aw) EI Paso - - - - - - -~ - - - -~ - - 800 | wkai(rm) Detroit ~------------ 29,900
wMTx(am) Tampa, Fla. - ---------- 100 1 cev-rm EI Pasg - ----=-~------ 7,600 | wwic(em) Detroit ~----~------- 30,100
wwTX-FM Tampa, Fla. - -------- 18,400 | ) j0(FM) Houston - - - - - -~ - - - == 26,900 | wooz(am) [wmre] Detroit - - - - - - - - - - N/A
wraa(aM) Tampa, Fla. ---------- 4900 | ygxx(rm) Houston - ----------- 36,900 | wvny(rm) New York - - --------- 57,400
WRBO-FM Tampa, Fla. - - -------- 16,600 | yppc(am) Houston - - - = - -~ == - - - 20,500 | weea(rm) Charlotte, NC. ------- 16,000
woPA(aM) Chicago -~ ---------- 6,200 | yy05-rM Houston -----=---------- N/A | weav(am) Charlotte, N.C. -------- 1,200
WHAS(aM) Louisville, Ky. - - - - - - - - 16,700 | yorv(am) Houston - - - - - - - -~ -~ - 6,200 | weav-fm Charlotte, N.C. ------- 6,300
wamz(eu) Louisville, Ky. - - - - - - - - 20,400 | \oa(am) San Antonio, Tex. - ----- 8,900 | wrex(am) [waas] Charlotte, N.C. - - - - - 800
wrrx(m) Louisville, Ky. --------- 9400 | yaa(F) San Antonio, Tex. -- - -- - 14,300 | weex-tm Charlotte, N.C. -------- 14,200
wwky(am) Louisville, Ky. - - - - - - - - 1,200 rkr(am) San Antonio, Tex. ------ 1,800 | weos-Fv [waaa] Charlotte, N.C. - - - 7,900
wHiw(am) Louisville, Ky. - - ----- - 5,000 1 oxr(em) San Antonio, Tex. - - - - - - 11700 | wyxn-mm Philadelphia - ----- - -~ 30,600
woue-fm New Orleans - -------- 25,800 | \wowi-rm Norfolk, Va. - - - - - - - - - 22.300 | wusz-Fm Philadelphia - ----- -~ -~ 27,500
wvto(am) New Orleans - -------- 5,000 | wico(rm) Norfolk, Va. --------- 17,300 | xmRu(Am) Houston - - - - -------- 28,600
wyio-fu New Orleans - -------- 12,000 | yoya(am) Richmond, Va. - - - - - - - - 9,706 | wLou(rm) Houston -~ ---------- 26,500
woor(am) [waue] New Orleans - -- 1,200 ypyq(ey) Richmond, Va. - - --- - - - 8,800 | kskv(aw) Dallas - - - - ------------ N/A
wnoe-rm New Orleans --------- 16,300 wavH(av) Richmond, Va. - - - --- - - 1,300
kLiz-m New Orleans - ---------- 8,000 | waxi(rM) Richmond, Va. -------- 7,100 .
wHyN(am) Springfield, Mass. - -~ - - - 5100 | wrve-am Richmond, Va. - - = -~ -- - - 2300 DISHGY/ABC
wHYN-fM Springfield, Mass. ----- 6,800 | wrva-mm Richmond, Va. --- - - - - - 10,800 77 W. 66th St
woob(am) Grand Rapids, Mich. - - - -6,700 wook(Fm) Raleigh Va, --mmmme o 9700 | y . -
..... ° r Ve ’ ew York 10023-6298
wooo-fm Grand Rapids, Mich. 7,600 1 \wwv(rm) Milwaukee - - - - - - - - - - 6,500 | (012) 456-7777
wecT-FM Grand Rapids, Mich. --- - - 9,400 ' (2 ) 456 .
kesa(am) Laughlin, Nev. - - -- - - - - - 1.100 | LMAs Michael Eisner, chairman
weaT(aM) New York -----<----- 3,300 | wmvk(rm) Moycock, N.C. Robert Iger, president, ABC
waLi(am) Babylon, N.Y. - ----~------ N/A | ksos(am) Conroe, Tex. (NYSE:DIS)
waDo(Am) New York ~--------- 40,700 | wcuz(am) Grand Rapids, Mich. 21 stations/734,400
wxra(em) Winston-Salem, N.C. ----7,700 | wcuz-rm Grand Rapids, Mich.
wsss(am) Winston-Salem, N.C. ----7,600 | wnno-Fm Raleigh, N.C. KaBC(AM) Los Angeles - -------- 52,200
wrar(rm) Winston-Salem, N.C. - - -18,400 . KLOS-FM Los Angeles ---------~ 56,300
weRE(am) Clevefand - - - - < - - - - - - 4000 | Jointsales agreements kMPC(am) Los Angeles - - - - - - - - - 16,300
wicx(Fu) Cleveland - - - - - - - - - - - 17.100 | Wsv¥(am) Portsmouth, Va. KG0(AM) San Francisco - - - - - - - - - 58,400
WENZ-FM Cleveland - - == === - -« -« 6,000 | Wsvv-fw Portsmouth, Va. KsFo(am) San Francisco - ----- -~ 10,400
ksvo(eM) Oklahoma City - - - - - - - - 12,000 | gt ia holdi WMAL(am) Washington - - - - -~ - - - 26,200
Kesc(fw) Okdahoma Gity - - - - - -- - - ga00 | Doner media ROICINGS il interest | WACK-M Washington -~ -~ - - -~ 25,500
KkTok(am) Oklahoma City - - - - - - - - - 9,700 | in Radio Data émup ' wrx(am) Atlanta - - - - - - ------ - - N/A
KTsT(FM) Oklahoma City - -~-~-- -~ 5,800 wiHX-FM Atlanta ------------ -43,000
1oocr(Am) Oklahoma City < --~--- - - 900 wvAv-Fu)l c)}lﬂanta ------------- ;g 57,33
ioocy-Fm Oklahoma City -------- 13,100 = wus(am) Chicago ------------ :
KAKC(M) Tuisa, OKla. - - == - - = = - - - = 500 3 Evergreen Media WLSFM ChIGagO - - - - - - === --- 7,700
KMOD-FM Tulsa, Okla, ~----~--- -~ 7,000 Corp. WIR(AM) Detroit - --------~-- -33000
KaLi(am) Tulsa, Okia, ---------~-- 500 ‘ : wHyT-#M Detroit ------------- ,200
xaLi-m Tulsa, Okla, -----~---- -4,200 ?3?;15 lT':i 07%";95 Bivd., Suite 1130 xoRs(am) Minneapolis ----------- 500
KOAS(FM) [kcma] Tuisa, Okla. ~- - - - - 1200 | (214) 869-9020 Kars-M Minneapolis - -------- -44,900
WRAw(am) Reading, Pa. --------- 1,600 | Seott Ginsburg, chairman Kege-FM Minneapolis - ----------- 100
WRFY-mm Reading, Pa. ---------- 9,200 (NasdarrEVGM') wasc(am) New York - --------- 105,100
wwag(rv) Providence, Rl ------ 13,500 " weLs-fM New York - ---------- 94,900
WwRx-fM Providence, R.f. ------- 11,500 | 815,500/35 stations weAP(am) Datlas/Fort Worth - - - -- 31,200
waRe{fm) Columbia, S.C. -------- 2,900 kscs-mm Dallas/Fort Worth - ----- 36,300
wwoM(Fm) Columbia, S.C. - - - - - - - 11,000 KKkBT(Fm) Los Angeles --------- 71,000 )
KWAM(AM) Memphis - - - - - - - = ~ - - = = goo | “woi(Fm) San Francisco - -------- 27,400 | Gther media holdings .
KIMS(FM) Memphis - - - - - - <= - - 11300 | MEL(rm) San Francisco -------- 37,000 | ABC Radio Networks, ABC Television Net-
’ WEBR-FM {weAY] Washington - - - - - 31,600 | work, Walt Disney Pictures, Touchstone
Lﬁ_’—““
28

July 11996 Broadcasting & Cable




Cover Story-

Pictures, Hollywood Pictures, Caravan Pic-
tures, Miramax Films, Walt Disney Televi-
sion, Buena Vista Television, Touchstone
Television, The Disney Channel, 9 TV sta-
tions, 14% of Young Broadcasting, 80% of
ESPN/ESPN2 (which owns Creative Sports
marketing, 80% of SportsTicker, 33% of
Eurosport, 20% of Japan Sports Network),
37.5% of A&E/The History Channel (joint
venture with Hearst and NBC), Hearst-ABC
Video services (joint venture with Hearst),
50% of Lifetime TV (joint venture with
Hearst and Viacom), Disney Interactive,
Disney Televentures, Rainbow Holdings
(joint venture with TCl and Cablevision), 7
daily newspapers (including Kansas City
Star and Fort Worth Star-Telegram), Diver-
sified Publishing Group (more than 100
periadicals) weekly newspapers in 1ll.,
Mich., Ore., Pa., Fairchild Publications (14
periodicals), Institutional Investor (4 publi-
cations), International Medical News Group
(6 publications), Chilton Enterprises, inter-
ests in German Tele-Munchen (50%) and
RTL-2 (23%), French Hamster Productions
and TV Sports of France, Tesauro of Spain,
Scandinavian Broadcasting System (23%)

5 Chancellor
Broadcasting Co.
12655 N. Central Expwy., Suite 321
Dallas 75243

(214) 239-6220

Steve Dinetz, president/owner
618,000/39 stations

KMLE-FM Phoenix ------------ 23,800
KLAC{AM) Los Angeles --------- 35,000
KZIA-fm Los Angeles ---------- 39,600
KsTe(AMm) Sacramento, Cafif. ------ 8,700
krBK(AM) Sacramento, Calif. ----- 20,500
KGBY-FM Sacramento, Calif. - ---- - 12,300
KHYL-FM Sacramento, Calif, ------ 12,900
KaBL(AM) San Francisco -------- 21,500
kNEw{AM) San Francisco -------- 4,700
KBGG-FM San Francisco - - -~ - -~ -- 12,000
KSAN-FM San Francisco - - -~ - - - - - 14,600
KMEN(AM) San Bernardino, Calif. - - - - - 700
Kkaal-Fm San Bernardino, Calif. - - - -14,800
KxkL{am) Denver - - - -~ - - - - -~ - - < 2,200
Kxk-Fm Denver -------~----- 13,300
KvoD(FM) [kz0G] Denver - -------- 5,400
KALC(FM) Denver ~------~----- 12,300
KIMN(FM) Denver - = ----------- 11,200
wape-Fm Jacksonville, Fla. ~------ 8,600
wryv-FM Jacksonville, Fla. - - ---- - 16,100
wJHm-FM Ordando, Ha, --------- 13,600
woct-#m Orlando, Fla. ---------- 9,300
wxxi-Fm Orlando, Fla. --------- 10,000
womx-fM Orfando, Fla, --------- 11,700
wrFOX-Fm Atlanta -~ ~----------- 19,300
WKYN(am) [wenD] Florence, Ky. - ----- N/A
kows-fM Minneapolis - - - ------- 26,300
K1cz-FM Minneapolis --~-------- 11,900
KTCJ(am) Minneapolis - ----------- 200
KFAN{AM) Minneapolis ---------- 4,700

keev-fM Minneapolis ---------- 22,100
wALK({AM) New York - -~--~--~---- 300
watk-Fm New York ----------- 23,900
wHTz-fM New York ---------- 119,700
wuse(am) Cincinnati - - ------~---- 900
wuse-eM Cincianati - -----~----- 22,100
wyay-fm Cincinnati ------------ 8,800
wwsw(am) Pittsburgh ---------- 2,600
wwsw-fM Pittsburgh - ---~----- 20,400
6 Jacor/Noble/
Citicasters
1300 PNC Center
201 E. Fifth St.

Cincinnati 45202
(513) 621-1300
Randy Michaels, president

(Nasdaq:JCOR)
556,300/51 stations
KSLX-AM-FM Phoenix - - ~-------- 10,100
| ksee(rm) Sacramento, Calif. ------ 8,300
«kRxa(FM) Sacramento, Calif. ----- - 9,600
XTRA-AM San Diego ------------ 7,200
XTRA-FM San Diego --~-------- 15,200
KHTS-FM [KECR] San Diego --------- N/A
keei(FM) Denver - ------------ 14,700
KOA(AM) Denver ------------~ 20,200
kRFx{rm) Denver -~----------~ 18,500
KTLK(AM) Denver - ~--~--------- 7,900
keco(am) Denver - - ---~=~--~----- 500
keco-rm Denver ------------- 11,500
kHow(am) Denver ------------- 7,200
KHIH(FM) Denver ------------- 10,200
wesT{am) Atlanta --------~--- 12,900
wrcH(FMm) Atlanta - ----------- 27,500
wkiLs-fm Atlanta - ---------~--- 25,200
wBRD(aM) Bradenton, Fla. ~-------- 800
WJGR(aM) Jacksonville, Fla. --~----- 600
walk-rm Jacksonville, Fla, - - - - - - - 14,300
wzaz(am) Jacksonville, Fla. - ------ 1,200
wysT(FM™) Jacksonville, Fla. ------- 7,400
wsoL-Fm [whdx] Jacksonville, Fia. - - -6,900
wrLa(am) Tampa, Fla. - - -~ - ----- 19,700
wriz(rM) Tampa, Fla. - --~--~--- 19,500
wouv(rm) Tampa, Fla. --------- 15,000
wxTe(rm) Tampa, Fla. - --------- 19,600
wieT(rm) Tampa, Fla. --------- -4,400
wcra(em) Sarasota, Fla. -~------- 3,000
WAMR(AM) Venice, Fla. ----------~ WA
Katz(aM) St. Louis ----~------- 4,700
Km({rm) St. Louis ----------- 28,200
kNJz-PM St Louis ------------ -4,500
kvvs(rm) Kansas City, Mo, ------ 10,000
weky(am) Cincinnati ---------- 12,200
worx(rm) Cincinnati - ---------- 9,300
wiLw(am) Cincinpati -~--------- 31,900
ween(rm) Cincinnati - - --------- 23,000
wkro(rM) Gincinnati - --------- 13,900
wwnk-fM Cincinnati - - - - - -~ - - - - - 9,300
wtvN(am) Columbus, Ohio ------ 14,300
wLva(em) Columbus, Ohio ------ 11,600
wspo(am) Toledo, Ohig --------- 5,400
wavr-ru [wiar] Toledo, Ohio ---- - 5,800
wvks(rm) Toledo, Ohig-------~-- 7,700
wiot-fm Toledo, Ohio ---------- 6,100

wiot(am) {wewa] Toledo, Ohio - - - - - 2,900

kex(am) Portland, Ore. ---------- 9,800
kxkrz(rm) Portland, Ore. -~--~--- 14,100
kkew(rm) Portland, Ore. -~------ 12,500
LMA

wGsT-FM Atlanta

Other media holdings

2 TV stations, The Georgia News Network

American Radio
Systems Gorp.
116 Huntington Ave.
Boston 02116
(617) 375-7500
Steven B. Dodge, chairman
{Nasdaq:AMRD)
546,700/57 stations
kmJ(am) Fresno, Calif. --------- 10,200
ksks(Fm) Fresno, Calif. ---------- 5,500
kkoJ(rm) Fresno, Calif. - --------- 2,400
KmJi(AM) [ksmu] Sacramento, Calif. - -1,300
KsFm{Fm) Sacramento, Calif. ----- 15,200
kssJ~Fm Sacramento, Galif. - ------ 3,400
KkcTe(am) Sacramento, Galif. ------ 8,100
kymx(Fm) Sacramento, Calif. - ----- 8,900
KkSTE(AM) Sacramento, Calif. ------ 8,700

KsJo(Fm) San Jose/San Francisco - - -18,100

wzmx(rm)Hartford, Conn, ------- 10,400
wrCH-FM Hartford, Conn. ------- 16,500
wric(am) Hartford, Conn. ------- 19,700
wric-pM Hartford, Conn. --------- 9,400

wnEez(am}, Hartford, Conn.
WIRK-FM West Paim Beach, Fla. - - -12,200
WKGR-FM West Palm Beach, Fla. - - - -5,600
wazT(AM) West Palm Beach, Fla. ---3,200
WEAT(AM) West Palm Beach, Fla. - --1,600
WEAT-FM West Palm Beach, Fla. - - -11,800
WwOLL-FM West Palm Beach, Fla. - - - -3,100

wQsR-FM Baltimore - ---------- 19,500
wemp(am) Baltimore --~-------- 1,400
wBGR(AM) Baltimore --~-------- 2,200
wrKo(AM) Boston ------------ 40,400
wemx(Fm) Boston ------------ 27,300
weel(am) Boston - ------------ 23,800
weGo-FM Boston ------------- 18,800
wars-fM Detroit ------------- 13,200
kFAB(AM) Omaha - - -----------~ 5,100
KGOR(FM) Omaha ------------- 5,500
KMzo-FM Las Vegas ------------ 6,700
KFBI(FM) Las Vegas ----------- -4,800
rmz(rm) [kxrz] Las Vegas ------- 6,200
kveG(am) North Las Vegas ------- 1,400
ixno(Aam) North Las Vegas -------- fN/A
KLUG-FM Las Vegas ---------~--~ 8,600
wyRk-fM Buffafo, N.Y. --------- 17,100
wJve-fM Buffalo, NY. ---------- 11,100
weck(am) Buffalo, NY. --------- 11,200
wsJz-Fm [weur(em)] Buffalo, N.Y. ---7,600
wHaM(am) Rochester, N.Y. ------ 13,200
wvor-fM Rochester, N.Y. -~ --~--- 6,000
wexy-rM Rochester, N.Y. - ------ 13,400

wHTk(am) Rochester, N.Y.
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weMe-fMm Rochester, NY. ------- 16,100 | wzko(am) [womx] Orlando, Fla. ---11,700 | knss(am) Wichita, Kan. --------- 2,500
wRMM(aM) Rochester, N.Y. -~--~--- N/A | wxoo(am) Orlando, Fla. --------- 4,800 | kkro(rm) Wichita, Kan. --------- 5,300
wrRMM-FM Rochester, N.Y. ~-- - - - - 10,400 | wura(em) Orlando, Fla. --------- 5600 | krzz-fm Wichita, Kan. ---------- 3,400
wMMmx-eM Dayton, Ghio - ~------ 11,500 | wmmo(em) Orlando, Fla. -----~--- 8,800 | wrrs(rm) Baltimore - --~------- 18,200
wrue-Fm Dayton, Chio --------- 12,300 | wsun{am) Tampa, Fa. ---------- 7,900 | wamp{am) Springfield, Mass. ----- 1,100
wone(am) Dayton, Ohio --------- 3,500 | wcor-rm Tampa, Ha. ---------- 12,000 | whmp-ru Springfield, Mass. ------ 1,700
wrLN-fM Philadelphia - -------- 17,500 | wwrm-fm Tampa, Fla. --------- 21,000 | wmuy(Fm) Biloxi, MISS'. ---------- 1,500
kpex(em) Portland, Ore. - ~------- 1,600 | wizr-rmAtlanta ------------- 10,400 - | wuos(am) Jackson, Miss. -------- -400
«eet(Am) Portland, Ore. --------- 1,700 | wrwi(rm) [wase-em] Louisville, Ky. - - - -N/A | wwmsi-Fv Jackson, M}ss. --------- 8,400
KkxJz(rm) Portland, Ore. --------- 9,100 | wrka(rm) Louisville, Ky, -------~ 6,900 | wkrr-rm Jackson, Miss. - -------- 1,700
kuro(Fm) Portland, Ore. -------- 14,000 | wxnu(rm) [wane] Louisvitle, Ky. ----- N/A | waox(Fm) Jackson, Miss. - ------- 3,700
waes(rm) Fulton/Syracuse, N.Y. - - - -6,700 | wzrx(am) Jackson, Miss. -------- 1,100
Option to buy wSYR(AM) Syracuse, N.Y. ------~- 8,400 | wsTz-fm Jackson, Miss. --------- 3,700
weLk-fm Buffalo, N.Y. wrvv(em) Syracuse, N.Y. -------- 9,300 | wknN-fM Biloxi, Miss. - ---------- 5000
kowd-F4 Austin, Tex. wHeN(am) Syracuse, N.Y. -------- 2,800 | wena (am) Albany, N.Y. ---------- 300
KICE(AM) Austin, Tex. WHEN-FM Syracuse, N.Y. - - - - - - - - - 3,200 | weNa-Fm Albany, N.Y. --------- 14,600
kpTY(FM) Luling/Austin, Tex. wHio(am) Dayton, Ghio ~-------- 7,600 | wevx(eM) Albany, N.Y, ---------- Z,?gg
i i whiko-ru Dayton, Ohio --------- 17,700 | wrrv(am) Albany, N.Y. ---------- .
mtfgsﬂﬁdézdwglg:g?iroup . KRMG(Am) Tulsa, Okla. - --------- 8,000 | wess(am) Freeport, N.Y. ---------~- N/A
kwen(rv) Tulsa, Okla. - -------- 12,200 | weas(rm) Babylon, NY. -------- 13,300
E is Broadcasti KiSR(Fm) Tulsa, Okla. - -=~-------~ 6,400 | wrrm(em) Long Istand, N.Y. - ---- - 600
mmis proaacasting kcJz(Fm) San Antonio, Tex. - - - - - - - 7,600 | wei(m) New York ----------- 18,300
corp_ Kkvx(am) San Antonio, Tex. ------ 5900 | wzzu(rm) Raleigh, N.C. ----~----- 4,600
950 N. Meridian St.. Suite 1200 kcvy(em) San Antonio Tex. ------ 14,000 | woce(rm) Durham/Raleigh, N.C. - - -9,900
Indianapolis 46204 LMA wror-f Charlotte, NC. -~~~ -17 200
Enasom woun(an) Atlanta e it NG e~ 6500
. r .
<§a£§yaqm'&“s¥a"’ chattment Other media holdings wrou(ru) Raleigh, N.C. --------- 7-})08
7 TV stations, Rysher Entertainment, 18 WsNe(Fm) Providence, R.f. - ------ 9,60
527,400/8 stations daily and 6 weekly newspapers, Cox Com- | WH(aM) Providence, R1. - ------ 10,300
WOHT-F New York - - -~ - 150400 | Munications cable systems, 14.65% of W“JY(FM);; r °‘|"d§”°ei] Ré'- C_ Tt 2} lgg
s New York - o oo 173900 | TeleWest UK, 10.43% of PrimeStar, 25% | WYMCA yrile S G 19,800
KPWR-FM LOS Angeles - -~ -- - -- sagop | Of Discovery Channel, investor in The WGVL(AM)S'WS;;' Fz‘ reesnél B.ob. 8700
WKQX-FM CRICAQO - - < - < - -~ - - 47500 | Leaming Channel, E1, Outdoor Life (41%), WMYI-FM Npah Irll urg, o.L. = o - oo 26100
KSHE(FM) SE. LOUTS - - - - - - - - -- o500 | Speedvision (39%), UK Living, UK Gold, WSIX-FM 3; Vt‘] ‘?” """""" "NA
wisc(aM) Indianapolis -- - - -- - - 12700 | 50% of GEMS Television, TeleRep, Cox WR"W(FM)H ashille - --------- 24,700
AP INGANADONIS o~ -~ - - - 9400 | Video Marketing kooa(FM) Houston - - - - - ----- -~ -
WENS(FM) Indianzfpolis --------- 10,800 ﬁﬁﬂﬁ‘ﬁ,’: )H'Zﬂ‘éfé?\" ----------- 3 4%’3
Other media hﬂldiﬂgs SFX Broa.dcaSt“lg KkRw-fM Houston - ------~---- 21 :300
Indiana Monthly and Atlanta magazine Inc./Multi-Market | wwxe(e) Richmond, Va. - ------- 6,700
Radio Option to buy
9 Gox Gommunications 600 Congress, Suite 1270 whst(w) High Point/Greensboro, N.C.
inc. Austin, Tex. 78701 LMAs
(512) 477-7338 *
lﬁgﬂtla-ag‘gsigam Or. Robert F.X. Sillerman, executive chairman xﬁ((:x)) :333::: g:,'-
(404) 843-5000 R. Steven Hicks, president wvco(rm) Myrtle Beach, S.C.
James 0. Robbins, president/CEQ 480,000/59 stations wwmvs(FM) Myrtle Beach, S.C.
(NYSE.COX) KCEE(AM) Tucson, Ariz. == ------- 3,100 | Jointsales agreements
519,500/38 stations KWFM(FM) Tucson, Ariz. -~ - === ==~ 5400 | Wvec-r New Haven, Conn.
- knsT(am) Tucson, Ariz. = ~------ 6,100 | WeHz(rw) Augusta, Ga.
wzzk(am) Birmingham, Ala. - - - - - - - - 800 | ypoo(rm) Tucson, Afiz. -------- 6,900 | wvsa{em) Albany, N.Y.
ﬁx-m %l_rrmpgham, Ala. ------ 18,300 | ywyox(rm) San Diego ---<------- 9200 | WMER(aM) High Point/Greenshoro, N.C.
L-fM Birmingham, Ala. ----- - - 6.600 | cyxv(Fm) San Diego - - - - - - = - - - 26,600 | WMaG(Fm) High Point/Greensbaro, N.C.
g-’:n If!nd)gepolrt, Connt. ------- 7,800 | weiox-em Enfield, Conn. - -------- 1,400 | wrok(am) [wwwe] Greensboro, N.C.
i) :s Ar?gﬁ s -~-------- 18,500 | wpop(am) Hartford, Conn. - ----- - 4300 | Wroo(r) Anderson/Spartanburg, S.C.
ety S H ge fs ---------- $6'400 wheN(em) Hartford, Conn. - - - - - - - - 7.800 | WJox-Fm Jackson, Miss.
gy nfii mpg_e €S ~--mmmmeo 28;88 wiss(FM) Hartford, Conn. - - - - - - - 15400 |, |
O Miamli Tt 500 wmra(fM) Hartford, Conn. - - - - - - - 6,900 Dstqtlo;s a(rje sublet to
WSB(AM) AN - oo 50900 | WPLR(FM) New Haven, Conn. - -- - 4,900 | Davis Broadcasting
WSB-FM AHANE - - <~ - =< - <= = - - 19500 | [MoNEEM Djayt:na B‘?‘?Chf;lﬂa' """ ‘54 igg Other media holdings
worB(FM) Daytona Beach/Orlando - -4.000 wokv(am) Jacksonville, Fla. - - - - - - ' Sillerman backs Triathlon,
woso(aM) Orlando, Fla. - - - - - - - -11.600 wka(rm) Jacksonville, Fla. - - - - -- 7,800 | which owns 32 radio stations
WWKA-FM Orland ,F i wivy(rm) Jacksonville, Fla, ------ - 6,000
ando, Fla. --------- 14,100 | wepa(am) Jacksonville, Fla. - - -- - - 1,600
L“&

July 1 1996 Broadcasting & Cable

i

 EEEE——— |



s
—Cover Story

11 Viacom mmfgz;‘ge ------------- 13,600 1 5 Gannett Co. Inc.

1515 Broadway, 40th Floor R ’ 1100 Wilson Bivd.

New York 10036 Ka-Fut [Keew] Seattle 15,000 Arlington, Va. 22234

(212) 258-7136 Other media holdings (703) 284-6000
Sumner M. Redstone, chairman Radio Data Group John C. Curley, chairman, Gannett Co. Inc.
(ASE:VIA) Cecil L. Walker, president, Gannett Broad-
423,400/13 stations Bonneville st
KYSR-FM Los Angeles -~ -~~~ -~ - 48,700 International 274.800/11 stations
Kxez-em Los Angeles ---------- 31,500 corp_ !
wJzw(erM) Washington --------- 21,500 1 kiis(am) Los Angeles ------------ 700
wwmzo-rM Washington - -------- 35700 | Box 1d 60 Kuis-FM Los Angeles - - - - ------ - 75,200
wezs(am) Washington ----------- p/a | Broadcast House ksoo(AM) San Diego - --------- 18,300
wmza(am) Washington - -« -------- goo | Sait Lake Gity 84110-1160 KKBH-FM San Diego - ---------- 10,800
WLIT-FM Chicago - - == --=~--=~--- 48700 | Rodney H. Brady, president woaE(am) Tampa, Fla, - ---------- 200
WLTI-FM Detroit - - ---~-~------ 31,200 | 339,500/20 stations wusa-FM Tampa, Fla. ~--------- 16,900
wLtw-Fm New York ---------- 107,900 ) wecl(am) Chicago - ----------- 17,600
waxa(rm) New York - - - - ~------ 50,900 | KIOR(AM) Phoenix -------------- N/A | weci-m Chicago ------------- 74,700
‘kBSG(aM) Seattle -~ ------------- 500 | KkHTC-FM Phoenix - - ----------- 10,400 | kus(em) Dallas ------------- 30,100
KBSG-FM Seattle - - - - - - - - - - - - - 24,100 | kBIG-FM Los Angeles ---------- 53,500 | kxea(am) Houston - ------------- 500
KNDD-FM Seattle ------------~ 22,100 Kkoir(am) San Franciscg --------- 1,700 KKeQ-FM Houston - ----------- 29,800

i ! KOIT-PM San Francisco --------- 28,500 i

Other media holdings wxTR-FM Washington - - - - - --- - - - 9,200 Other media holdings
United Paramount Network, 12 TV stations, | wrmx-rum Chicago --~---------- 26,800 | 15 TVs, 92 daily newspapers (including USA
One World, Paramount Pictures, Paramount | wxvr(rm) Frederick, Md. - - -- - -~ - - - 600 | Today), Baseball Weekly, non-daily publica-
Television, 77% of Spelling Entertainment wast(am) Frederick, Md. -------- -~ 300 | tions in 35 states, Multimedia Cablevision
Group, MTV, VH1, Nickelodeon/Nick at Nite, KMBZ(AM) Kansas City, Mo, ------ 12,500
Nick at Nite’s TV Land, 50% of USA Net- KLTH-FM Kansas City, Mo. ------- 12,500 secret
work, Comedy Central and Sci-Fi Channel, kemo(am) Kansas City, Mo. - ---- - - 5,300 . .
Showtime, The Movie Channel, Sundance kemo-Fm Kansas City, Mo. ---- - - 14,300 Communications
Channel, Flix, cable systems serving 1.1 WMXV-FM New York ----------- 68,900 LP
miltion subs., Macmillan Pubiishing, Block- | yzps-fm Dallas ------------~- 18.800

312 Walnut St., Suite 3550

buster koae-FM Dallas/Fort Worth - - - - - - 27,800 | 2 c N |
KksL(aM) Salt Lake City - - - - ----- 10300 | Jincinnat #5202 4921 | |
EZ KIRO(AM) Seattle - - - - - = - - - - - - 25600 | rrankE Waad president
. _as KIRO-FM Seattle - - -~ - - -~ - - - - - - - g500 | (913)621-1600
Communications | wwx(av) Seattie ------------- 6,000 | 248,900/13 stations !
) Inc. Other media holdings wnDE(aM) [ndianapolis - - - - - - - - - - 2,900 ‘
10800 Main St. Bonneville International LDS Network, Bon- | wrzx(rm) Indianapolis - --------- 8,900
Fairfax, Va. 22030 neville Communications, Bonnevilie Enter- wrso(rm) Indianapolis - ------- - 22 000
Alan Box, president tainment Co., Bonneville Media/Paymaster | wyis(m) Detroit - - - ---------+ 61.200
(703) 531-1000 Pius, {nteliQuest, Bonneville Sateliite Co., wwxo(m) Detroit - - ----=----~< 28.500
(Nasdaq:EZCiA) Video West Production, Bonneville World- | wars(em) Detroit - - - - - - == - - - - - 13.200
340,000/23 stations wide Entertainment wwwe(am) Cleveland - --------- 13,700 !
_ wLTF(FPM) Cleveland ----------- 15,700 i
KRAK-FM Sacramento, Calif. - --- - - - 8,100 Spanisll wrLN-fM Philadelphia ---------~ 17,500 ‘
Kknct-pM Sacramento, Calif. ------ 14,200 . wove(rm) Pittsburgh - --------~ 37,600
KHTI(((Ah;)SSacramento, Calif, - --- - -4.200 Broadcasting WSv(Fm) Pittsburgh - ---- - - - - - 21,000
KSD(am) St. Louis - ------------ 5,600 wJJs(Fm)[whRQ] Pittsburgh ------ -6,700
KSD-FM St. LOwis -~ - - - =~ ----- -~ 9900 | e\ s6ih StSystem Inc. wxms-ﬂz[Pittsb]urgh‘ L N/A
T Kvky-fum St. Louis ------------ 22,300 New Y : *station has changed location i
; KFNS(AM) St. LOUIS = - - === - - - - - - 4400 | New York 10019 !
KEZK-FM St. Louis - -~ -~~~ - 28900 | 212:541-9200 |
KkeKr-e Kansas City, Kan, - - - - - - - 18700 | Raut Alarcon Jr., president Susquehanna
r kBEq(am) Kansas City, Mo. - ------ 1,600 | 316,600/9 stations Radio Corp.
1 KBEQ-FM Kansas City, Mo. ------- 13,300 140 E. Market St
Wsoc-AM Charlotte, N.C. -------- 17,700 | xxeo(Am) Los Angeles --~------ 26,400 York Pa. 17401
wsss-m Charlotte, N.C. --------- 7,200 | Kuax-fm Long Beach, Calif. - - - - - - 57,100 (717) 852-2132 T
. Wi00-rm Philadelphia - - - - --- - - - 26,500 | woma(am) Hialeah, Fla, - - ~------ 10800 | povid E Kenned ident
" wust-rM Phitadelphia - - - ---- - - 47500 | womo-Fm Hialeah, Fla, ---------- 8,300 - Rennedy, presiden
WBZz-M Pittsburgh - -------- - - 24000 | wzmo(em) Key Largo, Fla. ~-------- 200 | 247,600/17 stations
wzpT-mM Pittsburgh - - - -------- 12,100 | wske-rm Key West, Fla. - - - - ----- -+ N/A .
‘ KMPS(AM) Seattle - -~ -~ - - -~ - - 1300 | wxx(am) New York - - - = ------ 20,700 | KFF6(FM) [KHar] San Francisco - - - -10,600
m KMPS-FM Seattle - - ----------- 24400 | wska-Fm New York ---------- 129,600 | KNBR(am) San Francisco -------- 34,800
KZOK-FM Seattle ~ -~ - - - - - - - - - - - 18,400 | weaT-PM New York ----------- 61400 | KFOG-FM San Francisco - -~------ 22,500
L whnx-FM Atfanta - - ----------~ 27,700
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